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leanliness and convenience. 
The foundation of our industry. 
The manufacture of cartons has erown 





from millions to billions in the Jast 

decade. Thirty billions in 1927. 

A pioneer and a leader in this craft, 
with quality supreme, is 


FORT ORANGE PAPER COMPANY 


Castleton-on-Hudson 


New York 








September, 1928 


PACKAGING 


SS Se 
ne 


m4 











2 








MODERN 
PACKAGING 


For the Service of those Industries where 
Packaging is a Factor 





VoLuME 2 SEPTEMBER, 1928 No. 1 





CHARLES A. BRESKIN—General Manager D. E. A. CHARLTON—Editor 
LEWIS WINNER—Production Manager LAWRENCE LEY—Adv. Mgr. 


Consulting Editorial Board 


ArTHUR S, ALLEN Ricuarp B, FRANKEN C. H. Gutiion 
Epwarp O. TINSLEY Frank C, Case J. D. Matcotmson 
Freperick L. WERTz WiuraM A. SMITH 








Table of Contents 





“FresH Every Hour’’—PAck- Fo.LpING Your Own Box....... 53 
IN nice cee oo bea be wie eas 33 
By Albert Chapman PR oa sind in boaeewes 54 
THE CHRISTMAS CARTON........ 36 
oe : Boxes FOR HoLipAy TRADE..... 56 


By L. A. Stauderman 


PACKAGED FOR EVERY PuRPOSE.. 37 D 
ECORATIVE PAPER TRENDS..... 57 
By D. E. A. Charlton 
WASHINGTON CORRESPONDENCE.. 40 GIFT AND UTILITY CABINETS..... 59 


MOoDERNISTIC PACKAGING OF 
MANUFACTURING MANAGEMENT 


PAPET Richie o's 
Bars he ee , 41 AS APPLIED TO PACKAGING—IX 62 
y By Frank C. Chase 

COLOR AND DESIGN IN PACKAGES 43 
By William A. Smith A New Knit Goons PackacE... 66 

A Non-TANGLING TEA BALL..... 46 
Teint CATALOGS... eck... 66 

PAPER BOXES FOR TOILETRIES... 47 
By Edward Thompson MACHINERY AND EQUIPMENT.... 68 

PAPER BAGS IN PACKAGING...... 51 
By N. G. Gibson INDEX TO ADVERTISERS.......... 86 








BRESKIN & CHARLTON PUBLISHING CORPORATION 
11 Park Place, New York, N. Y° 
Telephone: Barclay 8689 
Western Office: 538 South Dearborn St., Chicago, Ill. Telephone: Harrison 0988 
Published on the tenth of each month 


Subscription $3.00 per year Canadian $3.50 Foreign $4.00 
Single copies, 35 cents 
Copyright, 1928, by Breskin & Charlton Publishing Corporation, All rights reserved. 



















{ 














September, 1928 








As a Member of the Committee 
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remarked—when confronted with the problem of installing a wooden side-walk— 
“We only have to lay our heads together and the job is done.” 


covering operating experiences in various lines of business located in several 
states, we have condensed in one digest the results of a series of certified 
surveys made by a disinterested engineering organization. These surveys 
refer to as many different types of ‘‘National’”’ machines and any executive 
may have the record gratis upon request. 


Let us solve your packaging problem with equal efficiency and economy! 


NATIONAL PACKAGING MACHINERY CO. 


Manufacturers 
181 GREEN STREET, JAMAICA PLAIN, BOSTON, MASS. 




















Dr. West’s 
| Tooth-Brushes 


are doubly 
protected 


Modern Packaging 





in this tight package—produced on 
Redington Cartoning Machines 


r \ 


This machine is provided with two maga- 
zines holding flat cartons and the glassine 
paper wrappers. Tooth-brushes are placed 
in a series of pockets in an intake conveyor. 
The machine feeds wrappers from the 
magazine, wraps them around the brushes, 
gluing the wrapper along a longitudinal 
seam and across each end so that the tooth- 
brush is definitely enclosed in a tight, trans- 
parent package. The brush in its wrapper 
is then inserted in the carton which has 
been formed by the machine and the car- 
tons are closed by tucking the end flaps. 
This machine exceeds the guaranteed speed 
of 60 per minute and is operated by 1/2 
h. p. motor—evidence of its perfect design 
and smooth operation. 
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Watch the work of each machine day by 
day or even hour by hour if you wish 


A Redington Model A counting machine attached to each of 
the automatic machines in your plant gives you a dependable 
check upon the operation of each individual machine, allow- 
ing accurate adjustments of operating speeds, giving de- 
pendable cost data. Send for bulletins describing the 
Redington Model A counting machines and their applications. 


R. WEST’S tooth-brush package is especially designed 

to present this tooth-brush to the consumer in a 

sterilized condition protected against any handling 

in its progress from manufacturer to user. Inside the pro- 

tective tuck-end carton is the tooth-brush enclosed in a 

special glassine wrapper which is definitely sealed all around. 

The brush can be examined but cannot be touched until the 
wrapper is broken. 


The Redington cartoning machine used for packing Dr. 
West’s tooth-brush was especially designed for the Western 
Co. in Chicago and while the packaging operation is a com- 
plicated one this machine still exceeds the guaranteed speed 
turning out a high production of perfect packages con- 
sistently. This one machine replaces a large number of 
hand packers with a consequent saving in expense which 
will soon pay for the entire installation. 


No matter whether you pack tooth-brushes or tooth paste, 
razor blades, crayons or oleomargarine, you will find it prof- 
itable to investigate the savings in operating costs and 
improvements in packaging methods which can be secured 
through Redington special machines. In over 30 years’ ex- 
perience Redington engineers have accumulated a large fund 
of experience covering all types of cartoning, packaging, 
wrapping and labeling operations. Their services are at 
your service if you will describe the package you require or 
send a sample of your present production. Bulletins de- 
scribing the exclusive features of Redington machines will 
be sent on request. 


F. B. Redington Co. 


Established 1897 
110-112 South Sangamon Street 
Chicago, U.S. A. MP-9-Gray 








Cartoning - Packaging - Wrapping - Labeling Machines 
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Hosiery 
Box Top Suggestion 


In this issue, we feature a hosiery box top, show- 
ing the effectiveness of a box stamped with the 


Brighten Roll Leaf Process 


No other process can produce these same rich- 
gold effects, as economically. 


Unusually attractive gold-stamped boxes reflect 
the quality of the product contained therein. 


Let our art-staff show you how much we can 
enhance your package and increase your sales. 


This design as well as any of our other monthly 
features can be secured for your exclusive use 


THE H. GRIFFIN @& SONS CO. 


BRIGHTEN LEAF DIVISION 
75-77 Duane Street, New York, N. Y. 


Chicago Boston 


_ Prepared by Service Department . Paper Manufactured by 
MODERN PACKAGING A. M. COLLINS MFG. CO. 
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CANCO Scope 
—from 
A »L0.. 7 


Scope! —a synonym for Canco. Scope in the sizes of 
Canco packages--from tiny pill box to large oil drum. 
Scope in the shapes of Canco packages — every 
standard style and many specials. Scope in Canco 
decoration — from simple designs in few colors to 
elaborate decorations in many hues. Scope 


But in size, and shape, and decoration of pack- 
ages the scope of Canco ability and experience does 
not end. There is scope in the variety of products 
packaged in Canco containers. And scope in the 
number of industries served. From A to Z in in 
dustry there is no producer of packaged goods who 
cannot be ably served by the Canco organization. 


Scope! You can well afford to let an organi- 
zation with such broad and varied experience aid 
you in meeting your packaging needs—you can ill 
afford not to. 





AMERICAN CAN COMPANY 


CONTAINERS OF TIN: PLATE ~- BLACK IRON ~ GALVANIZED IRON — FIBRE 





METAL SIGNS AND » DISPLAY FIXTURES 


NCO} 


NEW YORK CHICAGO SAN FRANCISCO 
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New 
SEMI-AUTOMATIC 
WEIGHING, FILLING 
and SEALING Machine* 


*One of the Seventy. 





as 


It bottom seals, 
net weighs, fills, and 


top seals any size up to 
5 in. x 8 in. x 11 in. 


PECIALLY DESIGNED for short runs. 

Quickly changed from one size to an- 
other. This complete assembly does the 
same accurate, efficient work that our fully 
automatic machines will do—only at a 
slower speed. 


A, the bottom sealer, produces a square 
and tight carton ready for immediate filling 
without delay for drying. 


B, the Weighing and Filling Machine, is 
operated on the net weight principle. 


C, the Top Sealing Machine, folds down 
and securely seals the top flaps of the filled 


PNEUMATIC SCALE CORP., Ltd., NORFOLK DOWNS, MASS. 













carton, which 
then passes au- 
tomatically into 
the Delivery 
Dryer. 


au 


Complete Automatic Packaging Systems 
at speeds to meet your requirements. 


We are Headquarters for automatic ma- 
chinery packaging any dry, free-flowing ma- 
terial, liquids and semi-liquids. 


Our co-ordinated unit system makes pos- 
sible expansion and improvement without 
complete reorganization. When you have 
reached the point where complete auto- 
matic equipment is required, we will take 
back these semi-automatic machines at a 
generous allowance toward the price of the 
new machines. Let us go over the matter 
with you. 

















SAN FRANCISCO CHICAGO 
320 Market Street 360 N. Michigan Ave. 


NEW YORK CITY 
26 Cortlandt Street 








MELBOURNE, SYDNEY 








J. L. Lennard 
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or protecting 
fresh foods. ... 
there is nothing like 


PATERSON © 


Genuine 
VEGETABLE PARCHMENT 


What is your product? 


Is it perishable? Does it need a wrap- 
per that is moisture proof and grease 
proof? . . . a wrapper that will preserve 
all the delicious flavor of your product? 
...and, in addition, one that will carry 
your trade mark to the consumer in bril- 
liant, fast-color inks? 


If so, you will want to see for yourself 
what remarkable results you can enjoy . 
with Paterson Genuine Vegetable Parch- 
ment. 

Wrapped in its clean, white folds, you 
can safely ship your product to market 
.. . knowing that it will retain all its de- 
licious natural flavor. 


Send us a unit of your product and we 
will gladly return itto you... wrapped 
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as we would suggest in Paterson 
Genuine Vegetable Parchment. 


\ The Paterson Parchment Paper Company 
4 Original Makers of Genuine Vegetable Parchment 
PASSAIC, NEW JERSEY 
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For Neater, Cleaner Packages 


F THE many fields of industry in which AMF Wrapping Machines 

have proved their high value as economic tools of production, none yields 

a more interesting story than the confectionery trade. This is particularly true 

in the branch of that trade which manufactures cough drops, throat pastilles, 
etc. 

A large number of AMF Wrapping Machines, fully automatic in operation, 
are used in such well-known plants as Heide’s in New York City, and Smith 
Bros., in Poughkeepsie, N. Y., and Michigan City, Ind. Running at an average 
speed of 96 per minute, each machine tended by one girl wraps and seals indi- 
vidual packages far more quickly, neatly and cleanly than is possible by hand. 

This AMF-applied outer wax wrapper preserves the fine qualities of the 
product for long periods, keeps the package clean, and enhances their sales 
value by a distinct improvement in appearance. 

The Heide and Smith Bros. installations are typical of the fine results 
which may be secured through the use of automatic machinery especially 
adapted to the needs of particular industries by engineers who know wrapping 
problems thoroughly. 


AMERICAN MACHINE & FOUNDRY CO. 


Sales Offices: 511 Fifth Ave., New York, N. Y. 
Works: 5502-5524 SECOND AVENUE, BROOKLYN, N. Y. 








PACKAGE @) WRAPPING 
MACHINERY 
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Printed zz Water 


Colors 


Wrapped in FENESTRA 


|S haere are to be congratu- 
lated on being first to use a 
package printed in delicate water 
colors. 


And quite naturally, to preserve 
its loveliness and yet to show it 
to full advantage, they've wrapped 
it in FENESTRA.. . the window 
pane paper. 

Leaders in every industry have 
adopted FENESTRA because test 
after test proves that it is stronger, 
more transparent and more lus- 
trous. It keeps all products fresh 
and new... sanitary and sparkling 
as the day they leave their makers. 


With unit packaging becoming an 
increasingly powerful sales builder 
... the popularity of FENESTRA 
grows and grows. 


FENESTRA is made in colors and em- 
bossed patterns as well as plain trans- 
parent. 


Return this coupon for free samples 
for comparison 


yore & WACHENHEIM sa 


121 West 17th Street, New York 
Please send us sample booklet of FENESTRA 
TRANSPARENT WRAPPING . . . the window 
pane paper. 
Also send working samples—_______ 
(State size required for your purpose) 


The product we contemplate wrapping is 








Name. 




















BIRN & WACHENHEIM 


Formerly Sole U. S. Agents for Societe La Cellophane 


121 West 17th Street » New York 
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Put your Ear 
to the ground 


S & S Tight Wrapping Machine 
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Typical S & S Tight Wrapped Package 








STOKES & SMITH COMPANY 


PACKAGING MACHINERY 


FRANKFORD, PHILADELPHIA, U.S.A. 
LONDON OFFICE—23 GOSWELL RD. 
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Ot tions. The condition of the paper-wrapped con- 
‘Tite-wrapped package together with the tainer and of the prunes which were in it is evident 
2s senratare in it after being removed froma... in the photograph. Both are entirely overgrown 
itory humidor where it had remained two with mold and totally unfit for use or consump- 
‘The package itself shows no evidence tion. 
r of mold or organic growth. The prunes This test clearly establishes the relative value of 
the two types of packages. 


We invite you to make comparative tests of your 

products packaged in Master Metal Tite-wrapped 

containers against your present paper-wrapped 
side with the Master Metal Tite-wrapped one ones and we will gladly furnish sample wrappers 
the same length of time under identical condi- for this purpose without cost or obligation. 


REYNOLDS METALS COMPANY, Inc. 


DIVISION © 


LOUISVILLE, KENTUCKY 
BROOKLYN. SAN FRANCISCO 


STER METAL Jite-Wrap 
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ARABOL will always vente ARABOL 


a there have been some 
reports “about mergers and consolidations of adhesive interests.» To 
avoid any misunderstanding as to our position in the adhesive-industry 
we wish to make the following statement: a i 


‘We have not merged with anyone. We have made our own way from 
the time this business was founded more than 42 years ago. We haye 
created an outstanding position for ourselves, and a reputation that is 
unique and distinctive. We do not intend to surrender either. 


Almost half a century ago we became the pioneer manufacturers of 
vegetable glues and pastes. Since that time séveral other »concerns 
have engaged in the manufacture of adhesives. In all those years our 
relations with competitors have always been friendly. But, we have 
never merged with a competitor and have never favored such consoli- 
dations. We have preferred to function as an independent organization, 
preserving our own identity and adhering strictly to the principles 
established by the founders of this business. 


What are those principles? Our customers know them well. They 
know that we manufacture adhesives not with the aim of meeting 
prices but with the object of meeting definite standards of merit. They 
know that the name ARABOL is a guarantee. Thus we have a reputation 
to be justly proud of, and an identity that will endure beyond the mere 
business of making a profit. 


We favor expansion, of course. Since our organization was founded 
we have expanded a hundredfold, and we will continue to improve 
our facilities and enlarge the scope of our manufacturing as long as 
adhesive users want the standard of goods we produce. 


THE ARABOL MFG. CO. 
Executive Offices New York City 
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OOK to your costs in the packaging de- 

partment. If the curve on the cost 
chart isn’t taking a downward course, it’s 
‘time to eall in Peters-Engineers and in- 
vestigate the Peters Method of Packaging. 





















































The Peters method not only turns out 
neater and more sanitary packages but at 
a considerable saving in time, labor and 
material. 


Wherever installed, Peters Packaging Ma- 
chinery has returned from 30 to 100% 
dividend annually on the original invest-_ 
ment. Leaders in industry such as the 
Kraft Cheese Co., Loose-Wiles Biscuit Co., . 
Armour. & Co., National Biscuit Co., and 
others expect these things from Peters. 























Call in a Peters Engineer. Get his story 
and an unbiased opinion as to the methods 
and package best suited for your purpose. 
It won’t obligate you in the least and may 
mean the beginning of a downward course 











for your packaging department cost chart. 
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PETERS MACHINERY COMPANY 


GENERAL OFFICE AND FACTORY, '4700 RAVENSWOOD AVE 
CHICAGO.U.S.A 












































STYLED WITH BEAUTY 
THOUGHT ore COLOR 


More and more thought is being given to 
attractive containers—to packages that be- 
speak the quality of its contents. Con- 
sumers expect it, competition necessitates 
it, business demands it. It is in keeping 
with the modern trend in merchandising. 


That is why so many outstanding manu- 
facturers are coming to Burt for packages 
that send sales soaring; for packages that 
are styled with Beauty, Thought and 
Color. 


Perhaps your. product needs a new dress 
—a beautiful box or container to give it 
additional visual evidence of quality and 
value. Such a change may be just the 
tonic your sales need. 


An experience of 35 years in manufactur- 
ing quality packages plus the facilities of 
the world’s largest plant devoted exclu- 
sively to fine set up box manufacture is at 
your disposal. Why not consult with us. 


F-N- BURT COMPANY: Ltd. 


BUFFALO: N-Y- 
Manufacturers of Fine Set-Up Paper Boxes 


BURT DESIGNS 0° CREATIONS 
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The character of the Parthenon shows at a glance 
makes itself instantly felt . . . leaves an indelible impression. 
Such character did not just “happen.” It was painstakingly 


wrought into the temple. 


The character which vitalizes Burt Packages and makes them 
the standard of excellence is wrought into them by a great and 
unified organization, which is the growth of 35 years. That is 
why Burt Made Packages, from the simplest to the most elaborate, 
carry an air of distinction. That is why Burt has satistied 
customers who buy again and again. 





The secret is simple. Manufacturers recognize the sincerity, 
honesty and artistic integrity. which characterizes every Burt 
Package—they know these Quality Packages sell goods for them. 


F-N:- BURT COMPANY: Lt. 


BUFFALO: N-Y: 
Specializing in Fine Set-Up Paper Boxes 
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N nearly every plant there is 
some department, some proc- 
ess that is losing money because 
of any of the following reasons: 
(1) Inefficient or out-of-date ma- 
chinery. (2) Some complicated 
production process that is being done by slow, 
expensive hand labor, because no machine has 
ever been built to do the work. 

If this is true of your plant you need not con- 
tinue to lose money while you wait for somebody 
to develop the machine you need. Special Pro- 
duction Machines, Inc., will do it for you. Per- 
haps a little redesigning of your present machin- 
ery or methods is all that is necessary. In any 
case, Special Production Machines can help you. 

Any work undertaken by Special Production 

-Machines, Inc., in your plant is kept confidential. 
So whatever economies and improvements Special 


Does your plant need a machine 


that has never been built? 


a machine 
CAN DO IT 









Production Machines, Inc., effect 
in your production is just that 
much gain on your competitors. 

During the first six months of 
this year several hundred of the 
country’sleadingindustrial plants 
brought their problems to us. For some we have 
improved or speeded up their present machinery. 
For others we have designed special machines 
to replace costly hand operations where waste of 
time and material has been excessive. For nearly 
all of them we have been able to save thousands 
of dollars, as well as reducing waste and improv- 
ing the finished appearance of their merchandise. 

A booklet describing the services of Special 
Production Machines, how it operates and how it 
is serving manufacturers, will be sent on request. 
Special Production Machines, Inc., Norfolk 
Downs, Mass. 


SPECIAL PRODUCTION MACHINES 





INC. 





A Division of 


PNEUMATIC SCALE CORPORATION, LIMITED 


For over thirty-five years Pneumatic Scale Corporation, Lim- 
ited, has manufactured automatic labor-saving machinery 


for many of the world’s largest producers of merchandise. 
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Fitted to Your Plant 
Requirements! 


All Parts Made in 
Our Own Plant! 


Modern Design, and 
Constantly Kept So! 


Same Day Shipment of 
Your Parts Orders! 


Speed with Accuracy, 
Safety and Efficiency! 


Progressive, Straight Line 
yet Flexible Packaging! 


Fully Aatomaticin ation— 
Labor Costs Practically Nil! 


Units for Small as Well as 
Large Manufacturers! 


JOHNSON Automatic WAX WRAPPER 


Units for Small as Well as 
Large Manufacturers! 


you can profitably use 
JOHNSON Automatic PACKAGING MACHINERY. 


Production economies must be carefully provided for by the 
small manufacturer to meet competition with a daily output 
of hundreds of thousands of packages. 


And what is of greater importance, the smaller manufacturer 
must select his sporentiog equipment with care. Not only 
must he look to considerable savings guaranteed by ma- 
chine packaging over hand packaging, but he must be sure 
that the machine he selects will give him the most efficient 
packaging service at the ultimate minimum cost. 


Our sales engineers can show you instances where they have solved the 
most puzzling of packaging problems. Let them work out a plan and 
proposal for your specific plant need. It entails no obligation until you 


accept it. 


The JOHNSON Automatic WAX WRAPPER (as illustrated) is 
proving most successful in the use of wax or glassine wrappers. 


May we send you descriptive circulars and catalog? 


JOHNSON AUTOMATIC SEALER CO., Ltd. 
Battle Creek, Mich., U. S. A. 
30 Church St., New York City 228 No. La Salle St., Chicago, III. 


Y YOU pack but 10,000 cartons a da 
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Hampden Fancy 


— Box (overings 


F the mode always. Never lack- 
ing in quality or attractiveness. 
They help sell more goods. 


§ HAMPDEN FANCY BOX PAPERS 
need but the slightest touch of 
printed design. In themselves they 
are beautiful, and carry that irresist- 
ible sales appeal. 

peer oe 


Cfor Mother's Day 
Cfloral Seustre 


a beautiful Hampden creation designed 
especially for its daintiness. 


Send for Samples. 
> | 
sold Exclusively By 


HAMPDEN GLAZED PAPER 
AND CARD COMPANY 


MANUFACTURERS 
HOLYOKE, MASS., U.S.A. 


New York Office Philadelphia Office Chicago Office 
JAMES A, LEYDEN J. A. STUCKEY and Warehouse 
501 Fifth Avenue 336 Bourse Building 500 South Peoria Street 


Canadian Agent 

San Francisco Office P. B. COFFIN 
CHARLES A. KAAS 140 King Street, West 

7 Front Street Toronto, Canada 


Distributed By 
FRED’K JOHNSON CO., LTD. 
140 Southwark St. 
London, S. E. 1, England 
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Thousands of Dollars 





Saved 

















Cardboard containers are an unnecessary 


waste for light-weight packages 


Machine Bundling 


makes large and immediate savings 


The packages may be bundled 
in dozen or half-dozen lots 


> —- 








HE savings made possible by 
bundling packages, instead of 
packing them in cardboard containers, 
are so large and so quickly realized 
that no manufacturer of package 
goods can afford to ignore them. 
Numbers of important manufacturers 
adopted this more economical way of 
packing almost as soon as they learned 
about it—the National Biscuit Co., 
Bristol-M yers Co.(IpanaTooth Paste), 
American Tobacco Co., Norwich Phar- 
macal Co. (Unguentine), The Diamond 
Match Co., etc. 
Machine Bundling eliminates the expen- 


sivecardboard container. This immediately 
results in a saving of 60% on material. 
Each machine also saves from $2,000 
to $5,000 a year in labor. 
And the paper wrapper, being much 
lighter than a cardboard container, makes 
large savings in transportation. 


A saving of $25,000 annually 


A recent report from a user shows savings 
in material and labor of 24c per gross of 
packages bundled. His savings in trans- 
portation charges amount to 20c, making 


ie KAGE MACHINERY COMPAN 


Machine Bundling saves thousands of 


dollars in material and freight 


a total saving of 44c per gross. With an 
annual output of 60,000 to 80,000 gross, 
this user has a saving of $25,000 to $30,000 
annually from one bundling machine. 

Machine Bundling is suitable for tooth 
paste, shavingcream, gelatin, tea, crackers, 
tobacco, cigarettes, toilet goods, matches, 
and many other products of large volume 
production. In fact, for packing such arti- 
cles in small lots, containers are a sheer 
waste, because in most cases these units 
are again packed in shipping cases. 

The machine can be fed automatically 
from the wrapping or cartoning machines. 
The packages are tightly wrapped in tough 
Kraft paper, all seams firmly sealed with 
glue, making a strong bundle that will 
stand up in shipping and handling. The 
machine also attaches printed end-seals. 


How much can we save you? 


Send us a dozen of your packages, so that 
we may show you how our machine would 
bundle them; we will also give you cost 
figures to compare with your present costs. 
Get in touch with our nearest office. 


PACKAGE MACHINERY COMPANY 
Springfield, Massachusetts 


NEW YORK: 30 Church St. 
CHICAGO: 111 W. Washington St. 
LONDON: 


Windsor House, Victoria Street 
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HITTING ON 
SIX 


FOR 25 YEARS 










In such a vital matter as the use of glues for packaging, could there be any safer guide 
than dependence on a company having twenty-five years of experience in the packaging 
field? 


The best adhesives and reliable service are the outstanding characteristics of Cibara 
Products. 









Each of our products is a definite example of specialization. All of the facilities, ef- 
fort and skill of our organization are devoted to one purpose only—the manufacture of 
the finest adhesives that human skill and modern machinery can devise. 







You can use Cibara Products year after year without changing. Scientific research 
over a long period of time has enabled Cibara to manufacture products with which you 
can expect to get the maximum of usefulness from every pound turned out. 








Never before in the history of the vegetable glue industry have such sterling products 
been offered at prices so low. These prices are possible only because of production and 
they offer to countless new buyers, marked operating economy with 100% protection for 


their packages. 






Back of every pound of Cibara Products stands an experience of twenty-five years in 
the manufacture of vegetable adhesives. Patented processes which cannot be copied and 
methods of combining the various ingredients, give all of our products a quality which 
can be imitated but not equaled. 








We invite inquiries. 


CIBARA MANUFACTURING CO. 
| ST. LOUIS 


NEW YORK — CHICAGO — CINCINNATI — SAN FRANCISCO — DENVER 
















































TIMELY AD 


THE subject for this display was 
chosen for its TIMELINESS. 


The entire world was intensely in- 
terested in aviation. Aviators of 
many nations were attempting to 
fly around the world The topic of 
the day was trans-Atlantic flights. 


This arousing of popular interest in 
aviation afforded a wonderful oppor- 
tunity to capitalize into a Window 
Display the thrilling story of Lieu- 
tenant Hinton’s daring flight over 
the Parima River in South America 
where the only tool he carried was 


HALF OF A NICHOLSON FILE. 


The pictorial dramatization of this 
story was so realistically accomplish- 
ed that crowds of people were at- 
tracted tothe stores where 
the displays were shown. 

Hardware dealers Mil} ai 
wereelated. It Pp 

helped them sell vA ea 
more Nicholson re. 
Files. 
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TIMELINESS is the key-note in 
Munro & Harford displays. 


Timeliness in subject, in creative art 
work, in design, in copy and where 
possible and desirable, in the current 
news interest of a story. 


The members of our organization 
study the best ways to increase the 
sales of a particular product and 
what type of display will be most 
acceptable to the dealer;—for after 
all, he decides whether or not it 
goes into his window. 























We arte able to handle your entire 
problem:—from the conception of 
the idea to manufacturing the dis- 
plays. If you desire, we can arrange 
for the installing of them in the 
dealers’ windows. Write us 
when you are ready for 
your next display. 


We will senda 

4 rt = \ competent rep- 

. Kye = ee Le resentative to 
| see you. 


er % <7 
Mh. Ni 


> > % & 
= y 
my \S ‘ Y é 
—_ 


s 
4 


mm. 


PROVIDENCE, R.1,U.S.A. 





The Munro & Harford Company 


OFFSET LITHOGRAPHY 4anp COLOR PRINTING 
TENTH AVENUE AT 34th STREET, NEW YORK 


Members of the Window Display cAdvertising cAssociation 
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"eeelike water 


off a duck’s back 


Moisture dries up in despair in the face. 
of this new wax wrapped package. The 
entire package of Sunshine Soda Crackers is 
now enclosed in an outside waxed wrapper. 

There are also two sturdy guards against 
moisture inside—the wax paper around the 
biscuits, and the waxed cardboard carton, 

This triple protection insures oven-crisp- 
ness from the Sunshine ovens to your table. 


PP meres I 


sieeres SODA os 


se np 





one of our customers takes advantage of 
the advertising value in a wrapper of 
WAXED GLASSINE. 


A Moisture-proof, Grease-proof and 
Transparent wrapper is a decided 


sales help. RIEGELS 


“Oven-frest on the Consumer's ee 
Table” is made possible by a wrap- 7 L can) N & 
oe 


per of Riegel’s Waxed Glassine. 
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The WARREN MANUFACTURING CO. 
342 Madison Ave.,New York,N.Y. «+ Chicago Office: 1448 Conway Bldg. 
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NATIONAL 
ADHESIVES CORPORATION 


Successors to 


National Gum and Mica Co., Glucol Mfg. Co., 


and Dextro Products, Ince. 


V JILL continue that good measure of service that made its units, individually, 
factors in the packaging and packing phase of industry. 


Together we will render far greater cooperation to the users of 


DRY AND LIQUID GLUES 


for 
CARTON SEALING 


PACKAGE WRAPPING — 
CASE SEALING 


More plants—speedier deliveries—closer sales offices to receive and handle 
your inquiries that you may enjoy the benefits of this union. 


Executive Qtiices 
820 Greenwich St., New York, N. Y. 


Plants: 
DUNELLEN, N. J. BOSTON BUFFALO CHICAGO CLEVELAND SAN FRANCISCO 


Sales Branches: 
NEW YORK PHILADELPHIA ST. LOUIS SAN FRANCISCO 
CHICAGO BOSTON DETROIT’ LOS ANGELES 
CLEVELAND BUFFALO CINCINNATI CHATTANOOGA 
RICHMOND 


Foreign Branches: 
Plants: TORONTO, CANADA . . . LONDON, ENGLAND 
Sales Branches: TORONTO, MONTREAL, WINNIPEG, VANCOUVER, 
LONDON, LIVERPOOL, GLASGOW, BELFAST 
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COMPLETE LITHOGRAPHIC SERVICE 


judgment in the selection of the 


The Theo. A. Schmidt Litho. Co. 
has grown to its present size, be- 
cause of its ability to render a 
complete service to manufacturers 
of packaged products—because of 


its ability to intelligently 
interpret the manufact- 
urers’ requirements and 
aid him in _ successfully 
presenting his product to 


the buying public. 


Back 
stands a sound company 


of their products 
of practical executives, 
supported by skilled artists 
and craftsmen of the high- 
esttype. Their knowledge 
and experience is at your 


disposal. 


Y 


They are proud to present 
a few of the firms they 
are serving today—firms 
who have been on their 
books for years and whose 


National Tea Co. 
Swift & Co. 

Marshall Field & Co. 
White Rock 

Carnation Milk Co. 
Pet Milk Co. 

Quaker Oats 

3 Minute Cereal 
Maxwell House Coffee 
Silver King Ginger Ale 
Stokey Canned Foods 
Lange Canned Foods 
Bunte Bros. Candy Co. 


most able lithographer carries 


much weight. 


Talk it over with Schmidt. 


N 


Sug- 
gestions and ideas are for 
your asking. 


They have complete facil- 
ities for originating and 


producing: 


1—Lithographed Labels 
and Wrappers 

2—Distinctive Covering 
Papers 

3—Window Displays, 
Counter Displays, 
Posters and Direct 
Mail Pieces. 
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MODERNISM 


HE mod- . Paperéglas 
in PAC KAGING envelops it, 


ern trend 
in package merchandis- 
ing requires a truly trans- 
parent wrapper. 


The sales appeal of an 
attractive package is 
doubly assured when 





and adequate protection 
is provided against effects 
of air, dust and moisture. 


Also embossed in six- 
teen beautiful designs. 


Write for samples. 


WESTFIELD RIVER PapeER CoMPANY Ine. 


RUSSELL , MASSACHUSETTS 
New York Sales Office: 501 Fifth Avenue 


ABRPERGILIA 
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HOLIDAY BOX WRAPS 


must carry the very essence and spirit of 


the HOLIDAY SEASON 
HOLYOKE PAPERS and 
DISTINCTIVE ALL YEAR ROUND 


BOX WRAPS 
LABELS and 
CUT-OUT PICTURES 





will give you the frosty tang, the joyous 
good-will, the gala appearance that will 
attract the purchaser’s eye and satisfy his desire for true HOLIDAY GIFTS. 


CATALOG ON APPLICATION 


suc STS YER one 


HOLYOKE SEALING TAPE 


Your sealing tape should carry your advertising message—why 
pass up this effective method of advertising that everyone sees. 
Holyoke Sealing Tape can be had in a choice of ten colors — 
printing in any type in one, two or three colors. 


Minimum quantity 25 rolls—No. 1 Kraft —Any width —Any length 


HOLYOKE 
PAPER 
CORPORATION 


487 BROADWAY - NEW YORK 


Liberty No. 3 Liberty New Style 


EXCLUSIVE AGENTS FOR LIBERTY MOISTENERS 


The biggest selling moistener in the world 
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It’s all done Without Labor! 


Standard Automatic Case Sealers are used to 
seal practically all of the package sugar manu- 
factured in this country. The illustration 
above shows a 100% automatic installation in 
the plant of the National Sugar Refining Com- 
pany, Long Island City. 


Write our Engineering Department 
if you have a sealing problem 


MAILLER SEARLES, INC. CHICAGO, ILL. 
135 Fremont St. 208 West Washington St. 
San Francisco, Cal. 
JOHN S. WILLARD & SON LONDON, ENGLAND 
306 E. 4th St. Windsor House 
ere SEALING EQUIPMENT CORPORATION Poe eR 
Rawson Street and Queen’s Blvd., LONG ISLAND CITY, N. Y. 
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E. D. ANDERSON, Inc. 


Automatic 
Labor Saving Machinery 


11 Park Place, New York 
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PINCO PAPERS 


are remarkable in many ways. Every 
one of them is a beautiful unit in it- 
self, requiring no further adornment. 


Why paint the lily? 


True colors—appealing designs—al- 
ways showing the latest artistic de- 
velopments, so that your packages — 


may ever be in the trend of style. 


We show Holiday papers of great 
merchandising value and popular 


appeal. 


You are the judge—send to Pinco for 


the evidence. 





INCO PAPERS 


INCORPORATED 


CAMDEN, N. J. 


FRANK G. JONES 
1566 Conway Bldg. 
Chicago, Il. 
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Mi AKERS sof THIS S and TH AT; 
...4rom carpet tacks¢: to high ~— | 


ake your own boxes.§ 
see .. IN-your own plant ; 


: an oi! 
giedie 2] we protitabhy on lwesans. 


( 
Ubrurrartan mousetraps or taste- 
tempting sweets; slippers for Milady fair 
or inner tubes for the car ... if you de- 
liver your goods to the waiting world in a 
cardboard box or carton, you need an 
Inman Automatic Box Machine. 


SHOES 


SHIRTS 


With an Inman you can make the boxes right in your 
plant, to your own design and needs,—quickly, plenti- 
fully, economically,—and without skilled labor. 


—7 The Inman takes stock from the roll, prints it in one or 

] more colors, scores, dies, folds, pastes, delivers finished 

STATIONERY boxes at a rate of from 5,000 to 100,000 a day. No me- 
; chanical complications,—a boy can operate it. 


CIGARETTES Feed it stock, ink and power and it will take care of your 


OR WHAT box requirements as they’ve never been taken care of be- 
fore. Let us submit sample boxes and quotations. Your 


HAVE you / request imposes no obligation. 
. “ 


utomaticBox Machines 


| ee a By 
acturing-‘Company, Incorporated 
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One Expression 


**You will probably be glad to know of our 
experience with the two carton machines 
which you made for us. 

*“‘We have been running the machines 
somewhat slower than you suggested in 
order to get the operators accustomed to 
them. The results have been perfect, or at 
least all that could possibly be desired. 
They run for hours without stopping and 
average about one stop in fifty gross. We 
certainly could not ask for anything better 
than that.”’ 


Another 


**Therefore—I am just dropping you this 
line to tell you so that you will never forget 
it, that we are so well pleased with the car- 
toning machines you made for us that no 
matter who wants to know about them, we 
will unhesitatingly recommend them as 
giving the utmost satisfaction.”’ 


Unsolicited Approval 
from Users of 


Jones’ Cartoners 


Another 


**Our Jones Carton Filling Machine is the 
best piece of machinery we have in our 
plant. It is practically foolproof. As it 
requires only one operator, and as any girl 
can learn to operate the machine in five 
minutes we consider it can be relied upon 
in case of labor troubles. The writer saw 
most of the other carton filling machines 
on the market in operation before purchas- 
ing the Jones machine and is entirely satis- 
fied that it is the best carton filling ma- 
chine made.”’ 


Still Another 


**It is about time for the annual report on 
Jones’ cartoning machines. All four ma- 
chines are working beautifully, and give us 
a new thrill of satisfaction each time we 
pass by. The jar cartoning machines work 
so nicely that we just sort of take them for 
granted all the time.” 





And many more of similar import in the files from which these were copied. 


If you have a carton packaging problem, send us one of your cartons and let 
us tell you what we can do for you. 


JONES AUTOMATIC INSERTING 
CLOSING (Tuck End or Seal End) 
CARTONING MACHINES 


CARTONING 
SOAP, 

JARS, 
BOTTLES, 
CANS, 

CHEESE, 

SPARK PLUGS, 
RUBBER HEELS, 
RAZOR BLADES, 
RADIO TUBES, 
CANDY, 

CAKES AND 
CRACKERS 


R. A. 


CORRUGATED 
LINERS AND 
PRINTED 
ADVERTISING 
MATTER IN- 
SERTED AT 
SAME TIME 
CARTON IS 
LOADED 


SINGLE 
MACHINES 
COM- 
PLETELY 
CARTONING 
DENTAL, 
SHAVING, 
MEDICINAL, 
ADHESIVE, 
AND COLD 
CREAM TUBES 


JONES & COMPANY, 
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Inc., Cincinnati, Ohio 




















GAIR 


CORRUGATED CASES 


sim is a phantom picture of a Corrugated Shipping Case so equipped with stabilizing cells and restrain- 


ing stalls that the sensitive and fragile loud speaker packed within retains its poise no matter on what 
side or end the Case is pitched. The article is virtually suspended and safe from vibratory shock. 


Packing problems of this sort are interesting. It is hard to safely pack and maintain the equilibrium of articles 
of uncentered weight, but as yet we have had no reasonable problem that we have not solved. In the instance 
of the illustrated Corrugated Case, Engineer Malcomson says: “We threw the Case all over the Laboratory 
to bring to light its weakest point. Then, building a new design to protect this, we went through the same 
process with each successive Case until we achieved a perfect carrier with the heavy magnet firmly locked.” 


In this practical way, Gair Engineers diagnose Corrugated Case weaknesses and by scientific methods correct 
them. This interesting Laboratory service, is available to you. There is also a clinic for improving the 
efficiency of badly developed Corrugated Cases and such as fail your requirements. 


ROBERT GAIR COMPANY 


420 LEXINGTON AVENUE, NEW YORK 





PROTECTIVE 
PACKING 


Sct eS paetiy 
ee 


Artificers in the Gair Laboratory have 
a genius for contriving safe carriers 
for frail merchandise. 


SIDE from the 


specially contrived 


Corrugated Containers jieeeie ware i ai 
The glass spiral rigidly held within a hood. 
for products of great 2 bia ee 
susceptibility to breakage, the enormous “Tonnage” output of Robert Gair Com- 


pany’s Plant goes to packers of standard canned goods and to shippers of every 
form of package merchandise. 

The excellent color printing on Gair Corrugated Cases has spirited advertising value 
—the application of heavy inks smoothly and neatly is a Gair manufacturing trait 
very serviceable to the customer and peculiar to Gair Quality. 

Gair Corrugated Shipping Cases are of upstanding structure and sound substance. 
The Jute Liners and the tough, yet flexible, Straw that go into them are produced at 
Gair Mills with the purpose of getting all the resistance to colliding violence that a 
sound Corrugated Case should have. 


The whole set within the sheltering walls 


Five Box Board Mills I000 tons daily Sinead 
ROBERT GAIR COMPANY 


GrayBar Bipa., 420 LexincTton Ave. New York City 
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Packing Edgeworth —... 
Tobacco...72 “EXACT san open 


WEIGHT” Scales in use \ | Sai 


The Larus and Brother Company, Richmond, Va., 
are makers of Edgeworth Smoking Tobacco, justly 
famous the world over. After exhaustive tests 
“EXACT WEIGHT” SCALES were adopted for use 
in Larus and Brother Company packing rooms. 
The illustration shows 72 “EXACT WEIGHT’”’ 
SCALES at work. 


*““EXACT WEIGHT”’ SCALES are used in 
every field of tobacco packing and mer- 
chandising, including the determina- 
tion of the tobacco content of cigarettes, 
the counting and selecting of cigar 
wrappers and in the weighing and pack- 
aging of chewing and smoking tobacco. 


Manufactured by 
THE EXACT WEIGHT Canadian Representatives 
SCALE CoO. SCALES W. & T. Avery, Ltd. 
1309 W. Spring St. Toronto, Montreal 
Ohio 


Columbus, 
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ELEVEN MACHINES IN ONE 








Eleven different sizes wax wrapped on one machine 


This installation made in the plant of a prominent 
Middle West Manufacturer. 

The Results: 

Elimination of hand labor on all sizes, none of which 
warrants a one-size individual machine. 

Investment in one machine only. 


Continuous steady production for the machine—chang- 

ing from size to size as production warrants. (The 

machine can be changed from size to size in five min- 

utes’ time. It is not a matter of adjustability—simply 

a definite exchange in equipment, exactly built for the 

package to be wrapped.) 
Perhaps in your plant the daily total of packages, hand wrapped, 
warrants the installation of an automatic machine (possibly a group 
of your odd sizes), but this total may be the combination of two or 
three, sometime more, sizes. 

Separately they do not warrant individual wrapping 

machines for each size, but in combination you could 

make a large saving over hand wrapping. 


If so, we have an interesting message for you. 
For Particulars 
Mail sizes or sample packages with brief description 
TO 
BATTLE CREEK WRAPPING MACHINE COMPANY 


Manufacturers of Custom Built Automatic Wrapping Machines 


BATTLE CREEK, MICHIGAN 











Maps on this order too large to be 
are filmed clockwise beginning in t 


right and top to bottom as many fr 
diagrams illustrate the method. 
































be entirely included in one exposure 
the upper left hand corner, left to 


frames as required. The following 


















































Kal 

















Souk elle 














\ One oa Ree 





esa 




















| - 4 
—————— 
é Maren  —_| 4 


HOLIDAY WR 


sat rs 22 iy to 
a 2 MOR 
aS Baan rire i 





ae fe os 
mt rl 
4 bay 


HEYWOOD BUILDING 
NEW YORK 


Make a red mark on your desk 
calendar that 1929 will see the start 
of your placing the production of all 
of your lithographed sales aids with 
one organization— equipped to pro- 
duce them as specialists only can. 
Heywood specializes in this work 
and is “putting over” many nation- 
ally advertised products. 





COLOR ™ MAG 
ADVERTISING 








RAPS THAT DEM 


selection 
their use 
designs o 


WINDOW 
CUTOUTS 


PACKA! 
INS 








AGNET Of RR 
NG APPEAL 2E™m! 








T DEMAND ATTENTION 





UYING Holiday and Christmas wraps possessing the essential characteristics 
portraying the Yuletide spirit has always been a trying position for merchan- 


dising officials. 


We pride ourselves on the showing of these wraps—they are colorful—they exude 
the Yuletide spirit yet are not repetitions of wraps of days gone by. Nothing so 
jades the taste as rehashed designs. 


Originality always the keynote of Heywoods products has ever been at the right 
hand of our artists—true color and decisive reproduction have typified Heywoods 


products for years. 
This wrap is one of a series of seven that we carry in stock, the sizes are: 15x19 and 11x15. 


HEYWOODS GLASSINE WRAPS 


Much can be lost or gained by the selection of your glassine wrap—look over Heywoods 
selection carefully and you will realize how much sales advantage can be gained by 
their use. Fancy embossed glassine paper, well printed in three colors and gold— 
designs originated by our artists and all new. Their size is 12x 18. 


Heywoods Bands are the finishing touch to a perfect package — make this a 
Heywood year throughout and watch the increase in your sales. 


You should see all Heywoods Holiday Sales Aids — Write and you will receive. 


PACKAGE 
INSERTS 


TABLET 


R.R.HEYWOOD CO.wwnc. 


On OF ON See Se al DR Ceo @-w on Lk =a Om S 
2Z6™SETATNINTA AVE. NEW YORK 
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Cellophane “Takes the Cake” 


to Greater Sales 





HESE attractive items just re- 
leased in the new Moisture-proof 
Cellophane show how the cake bak- 
ing industry has joined the ranks of 
those who are selling in Cellophane. 
This new Moisture-proof Cello- 
phane has the necessary protective 
qualities and permits the bakers to 
display their delicious cakes out on 
the counter where they will tempt 
each passing shopper. 


Visibility, protection, eye appeal, 
quality touch — Cellophane gives 
them all. As a result cake, fish, 
books, bacon, hosiery and countless 
other varied types of merchandise 
find this transparent material the way 
to bring increased sales and profits. 
Have you or your clients a product 
that needs the extra sales punch that 
Cellophane affords? If so, just write 
for samples and descriptive booklet. 


DU PONT CELLOPHANE CO., Inc. 


Sales Offices: 2 Park Avenue, New York City 


Plant: Buffalo, New York 


Canadian Agents: WM. B. STEWART & SONS, Limited, Toronto, Canada 


Cellophane is the registered trade mark of Du Pont Cellophane Company, Inc., to designate 
its transparent cellulose sheets and films, developed from pure wood pulp (not a by-product), 


Cellophane 
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FERGUSON 
PACKAGING 


MACHINERY 





Send for 
this Catalog 


Know F erguson Engineering! 


Find out for yourself just what Ferguson engineering, 
Ferguson packaging machinery, can do for you! Entire 
manufacturing plants are put upon a new basis of 
economy leading to better operating under the Ferguson 


methods. 


Learn more about it in the new Ferguson catalog. 
Perhaps one of the many photographs of Ferguson ma- 
chinery in actual operation will show you just what 
you need to speed production and cut costs. 


Send for it at once 


CARTON SEALING MACHINES 


AUTOMATIC SCALES AND 
FILLERS 


CARTON FORMING MACHINES 


Ask to Consult with a Ferguson Engineer AUTOMATIC CASE PACKERS 


‘L-Feréuson Compan 


JOLI ET,- -\ - ILLINOIS 


eee ST LOUIS 


CONTAINER SEALING 
MACHINES 


SALT CAN FILLING MACHINES 
FERGUSON ROTARY 





w YORK LOS ANGELES au 








~_——_™ 


SHRINKERS 
dFo | 


SPECIAL MACHINERY, DIES, 
ETC., ETC. 
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“Fresh Every Hour’’—Packaged 


Belt and Spread Packing Used in Filling Boxes and Painstaking Detail Given to Finishing and 
Dressing of Containers—Automatic, Semi-Automatic and Manual Methods Employed— 
Outline of Huyler’s New Package Plan 


HERE are at least two factors 

that are highly important in 

the successful selling of boxed 
confectionery: the establishment of 
the goodwill of the public for the 
product and distinctive- 
ness for the package. 
The former may be gained 
through quality in the in- 
gredients of the product or 
the method of manufac- 
ture, whereas the latter 
simply creates a demand 
through its appearance. 
Therefore the attention 
which a particular brand 
receives—at least that at- 
tention for which the 
package is responsible—is 
relatively proportional to 
the effectiveness or dis- 
tinctiveness of the box or 
container. Recent years 
have seen a remarkable 
development in the deco- 
ration and design of candy 
boxes so that today many 
of the examples placed be- 
fore the buying public are 
truly works of art, in- 
volving expensive mate- 
rials, elaborate and charm- 
ing adaptations and original patterns. 
Manufacturing confectioners are well 
aware of the fact that merchandise 
well displayed is more than half sold 
and, logically enough, those retailers 
who are progressive have sought the 
distribution of packaged confec- 
tionery which, through its appear- 


By ALBERT CHAPMAN 


ance, offers the greatest appeal to 
customers. 

Today we think of candy as a gift 
or remembrance appropriate for al- 
most every happening—so that, serv- 


if ca 


A window display featuring one of the many Huyler’s packages 


ing such purposes, what is more 
logical than that it should appear in a 
dress that conveys a sentiment in 
keeping with the occasion? Hence 
there has been developed among 
many distributors of candy, a line 
of special packages for holidays and 
other days or times set apart on the 


calendar for particular notice, such 
as Mother’s Day, Graduation Day, 
and so on. Such packages supple- 
ment those that are recognized as 
stock packages as well as others 
that make their appear- 
ance as new developments 
when additions seem ad- 
visable. An adaptation 
of the above which has 
met with considerable suc- 
cess by some manufac- 
turers is the placing of 
certain bands or wrap- 
pings, appropriate to the 
occasion, on standard 
packages, thereby convert- 
ing them into special pack- 
ages for the particular 
time or season desired. 

So much for the general 
aims and utility of candy 
boxes which are, as have 
been stated, responsible 
in no small degree for the 
continuous and increasing 
sales of that commodity. 
Having established the 
importance of packaging 
in this field, it is interest- 
ing to consider some of the 
details which concern the 
actual operations in that work. 

A candy factory or plant must 
represent to the small boy or girl a 
never-ending paradise; to those of 
more mature age, it offers a fas- 
cinating study of painstaking work 
and, in this particular instance, an 
outstanding example of efficient man- 


33 





34 


agement and cooperative effort. A 
visitor at Huyler’s will not dispute 
the slogan, ‘‘Fresh Every Hour,” 
for here, in every department, one 
sees an endless flow of candy, freshly 
made and packaged in every con- 
ceivable form. It is difficult indeed 
to believe that the business has grown 
to its present large proportions from 
the humble beginning many years 
ago when the founder commenced 
making old-fashioned molasses candy 
in his father’s bakery. 

In the packaging of chocolates and 
bon bons, two methods—belt and 
spread packing—are employed at 
Huyler’s. For the former, a belt 
conveyor carries the lower halves of 
the boxes in a continuous line between 
two lines of operators or fillers, one 


Belt system of packing box candy. Girls place individual 
pieces in boxes as they pass on a moving belt 


on either side of the conveyor. 
Directly above this belt conveyor 
are two other belts, one which carries 
the covers of the boxes and their 
chip-board containers, while the other 
—operating in an opposite direction— 
is used to convey empty containers 
and rejected material. The opera- 
tors are supplied with the necessary 
partitions, lining, glassine, individual 
paper candy cups, candy and other 
accessories for the inside of the boxes, 
so that as each box passes an oper- 
ator, she places therein her particular 
allotment. Upon reaching the end 
of the line the lower and upper 
halves of each box are completely 
filled, the cover is placed on, and the 
box is ready for its final inspection 


and ‘dressing up’’ which is done at 
separate tables. The spread pack- 
ing differs from the belt packing in 
that one operator packs an entire 
box. The lower halves of the boxes 
are placed on tables, the operators 
are conveniently supplied with the 
several varieties of candy to be 
packed, together with the accessories 
needed, and the filling of the box 
proceeds, each piece being placed 
in its allotted position. The work is 
simplified by means of a sliding shelf 
that carries the necessary material 
which is moved along the filling 
table as needed. Both of these 
methods are shown in accompanying 
illustrations. 

Filled, the boxes are then ready for 
inspection and “dressing up’’ and 


the finishing touches. Ribbons, ro- 
settes, transparent wrappings, seals, 
fancy cord and other accessories 
that add to the attractiveness of the 
package are applied by hand at 
special tables. Completed, the pack- 
ages are then placed in chip-board 
boxes, tied individually or in lots 
by means of automatic tying ma- 
chines and carried by belt to the 
shipping room for local distribution 
or shipment. An interesting and also 
colorful part of the finishing de- 
partment is the section devoted to 
ribbon tying. Here a number of 
experienced operators are busily en- 
gaged in tying bows, making rosettes 
and other decorations, all of which 
are made to the size and require- 
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ments of the certain boxes for which 
they are intended. It is not infre- 
quent that from 48 in. to 60 in. of 
ribbon is used for a single 1-Ib. box. 

In the packaging of peanut brittle, 
the chip-board boxes are lined with 
self-sealing wax paper, filled by 
weight, wrapped and sealed, the 
entire work being manual operations. 
The 10-0z. packages are then placed 
in corrugated boxes and sealed with 
gummed tape for shipment. 
‘“‘Huyler’s Pops,’ as they are formed 
on machines, are wrapped in stickless 
transparent wrappers, packed—24 
to each—in plain boxes and sealed 
with gummed tape. Lemon, lime 
and wild cherry drops are auto- 
matically wrapped in waxed paper. 
Packaging of hard candy in jars 


Spread packing. Here an entire box is packed by one girl. Each 
piece of candy occupies a definite place in the box 


and tin cans is all hand work. The 
glass or tin containers are filled, the 
tops placed and the labels affixed 
with speed—there is little time lost 
in any of these operations. 

Bars and cakes are automatically 
wrapped and banded, afterward 
being packed in chip-board boxes and 
tied—a two-way tie—in automatic 
machines. For the individual pieces 
of candy that form part of the regular 
assortments in box candy, there are 
automatic small foil wrapping ma- 
chines. The company makes its 
own small boxes, such as those used 
for peppermints, these being set-up, 
made from flat board cut to size. 

It is a fascinating picture, that 
which includes the many and various 





September, 1928 


The “Sylvaine’’ box 


packaging operations that are being 
performed at Huyler’s. It would be 
incomplete, however, were no men- 
tion made of the conditions under 
which these operations are carried 
on. The clean, white uniforms of 
operatives and attendants, the sani- 
tary appearance of the quarters 
in which they work, ample light and 
the utilization of a temperature con- 
trol system, are all factors which 
contribute to the excellent impression 
which the visitor receives. The com- 
pany manufacturers its own choco- 
late, buying the beans and roasting 
and grinding them, in fact, manufac- 
turing candy from the cocoa bean to 
the finished product. 


EQUIPMENT AND SUPPLIES 
Drop wrapping machines: Forgrove 
Machinery Co. 

Bar wrapping machines: Ferguson & 
Hass, Inc. (Package Machinery Co.) 

Foil wrapping machines: Forgrove Ma- 
chinery Co. 

Scales: Exact Weight Scale Co. 

Tying machines: B. H. Bunn Co. 

Box making machines: International 
Paper Box Machinery Co. 

Gummed tape machines: 
ages, Inc. 

Wraps: Addison Ljithographing Co.; 
C. H. Forsman Co.; Bendix Paper Co.; 
Lord Baltimore Press; Birn & Wachenheim. 
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The “ribbon counter.’’ Here the bows and other decorations 
of ribbon for boxes are made up 


Hazel-Atlas Glass 


CHK; 


Glass jars: Co.; 
Illinois Glass Co. 
Caps: National Seal 
Metal Cap Co. 
Seals and labels: 
Krause, Inc. 
Lithographed cans: American Can Co.; 
Tin Decorating Co.; Liberty Can Co. 


American 


Foxon Co.; R. M. 


Appreciating the value to dealers 
of attractive and unique designs in 
packages, a new “package plan” 
was announced by MHuyler’s last 
spring, which is to include six new 


“Jewels of Huyler’s” box 


packages in twelve months, each 
containing different assortments of 
chocolates and bon bons. The most 
recent of these packages, ‘‘La Vision,”’ 
which is reproduced in full colors on 
the cover page of this issue, offers 
a box of unique beauty, unusual in 
shape and one which attracts im- 
mediate attention through its color 
and design. The first of the new 
packages was “‘Sylvaine,’’ which de- 
picts a dainty colonial maid in at- 
tractive colors on an _ embossed 
silver background. At either side 
are shown a colonial home and an 
old-fashioned coach which complete 
the setting and combine to make a 


Packaging peanut brittle. 
are packed in corrugated boxes 
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box of unusual charm. ‘The second, 
“Jewels of Huyler’s,” is an exact 
reproduction of a jeweled gold casket 
made by the famous Benvenuto 
Cellini, master goldsmith. This 
package with its gold stamping and 
scroll work, the reproduction of the 
jewels in their natural color and the 
extended edges of the box, is de- 
cidedly striking in its effect and can 
easily be ranked among the fore- 
most of candy boxes that have been 
offered to the public. The third of 
these distinctive packages, ‘Ber- 
wyck,” makes use of a floral pattern 
of blue and gold, pink and black 
on a warm buff background. All of 
these special packages are supple- 
mentary to the regular line which 
Huyler’s offers to the public through 
its dealers. But they indicate quite 
clearly the importance that this out- 
standing manufacturer of confection- 
ery attaches to the modern trends in 
packaging. 


The “‘Berwyck”’ box 


The boxes described are to be 
followed by others of distinctive 
design to carry out the plan. 


After applying wrappers the boxes 





The Christmas Carton 


Holiday Spirit as Expressed in Containers for Practical 
Gifts Assists in Merchandising Plans 


By L. A. STAUDERMAN 
Robert Gair Co. 


HE annual outbreak of ebullient 

generosity, which reaches its 
height during the Holiday Week, is 
assisted in its progress by suggestions 
for gifts from sources never before 
thought of. On the supposition that 
luxuries, things for adornment or for 
temporary pleasure were fitting for 
Christmas, the holiday shopper for- 
merly struck a beaten path that led 
to the several especially fortunate 
doors where such wares were to be 
had. A great activity was stimulated 


was most desired. So many articles 
have crowded into the blue-book list- 
ing appropriate presentations that 
many of the old classics which were 
formerly thought expressive in ratio 
to our purse have become common- 
place, and the public has turned 
brightly to a variety and quantity 
of practical things. 

This tendency has been encouraged 
by the brilliant printing and lithog- 
raphy of holiday ornament upon the 
cartons which contain these gifts. 
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design symbolical of Christmas com- 
fort, and so on, the whole scheme of 
merchandising takes on a new and 
genial aspect to the Christmas shop- 
per. 

This tendency has been growing. 
Christmas editions of cartons are 
ordered in larger quantities and 
greater variety each year, and De- 
cember will see many new ideas in the 
shop windows. The beaten path has 
developed a multitude of by-ways 
leading to novel hints as to what is a 
practical and acceptable Christmas 
gift. ‘The range for selection has in- 
creased so much that it has developed 
a buying season for everybody and 
created a broader distribution than in 
the past without reducing the smaller 
list to which we formerly went to 
choose our gifts. 


Colorful group of appropriate cartons for practical Christmas gifts 


by popular submission to what tradi- 
tion stamped as being appropriate, 
and this habit of mind may have 
descended to us from the Three Wise 
Men, whose offerings were valuable 
expressions of adoration. 

This pat and practical age wants 
its good things mixed. The glisten- 
ing jewel and the fire extinguisher are 
far apart in their purpose, and neither 
would be meaningful as a token of 
holiday goodwill if it did not carry 
its message. What would he or she 
like and what would be a surprise un- 
der the fir-bough? A typewriting 
machine, silk stockings, socks and to- 
bacco get a double response because 
the gifts combine sentiment apropos 
and an unexpected insight as to what 


These cartons cover the whole range 
from the automobile tool to the 
daintiest gloves. The merchandising 
plans of large manufacturers run 
ahead of the season, and in prepara- 
tion they put enough Christmas effect 
into the conventional covering of 
their articles to complete the holiday 
message and tempt the shopper 
to judge its appropriateness. The 
“Remington Portable’ carton confers 
the Christmas Spirit on a typewriting 
machine, the “‘Pyrene’”’ carton sug- 
gests the acceptability of a fire ex- 
tinguisher to some automobilist who 
has been procrastinating with his 
safety or has delayed re-purchase, 
the “Prince Albert Tobacco”’ carton 
is covered with a wealth of color and 


Van Winkle Re-Elected 


T the annual meeting of the 

stockholders of the Hartford 
City Paper Co., Hartford City, Ind., 
Mr. B. A. Van Winkle was re-elected 
vice-president and general manager. 
Under his management the Hartford 
City Paper Co., which is the oldest 
manufacturer of glassine in the 
United States, has reached a high 
position in the industry. 


AMUEL Burns, formerly con- 

nected with the G. A. Bisler Co., 

of Brooklyn and Philadelphia, is now 

associated with C. R. Whiting Co. 

Mr. Burns is a practical box maker 

with experience in the manufacture 
and the uses of fancy boxes. 





Packaged for Every Purpose 


Automatic, Semi-automatic and Manual Methods Used in Placing Jack Frost Sugars in Cartons, 
Bags and Barrels for Consumer and Manufacturing Trade—Straight Line Production 
and Packing Operations Performed Safely and Economically 


the housewife, in purchasing 

from the corner grocery store, 
obtained her daily supply of sugar in 
a paper bag. One pound, five pounds, 
and perhaps in larger lots, if she 
bought during the fruit season when 
greater quantities were needed for 
preserving, but unless supplied to 
her in cotton or burlap bags, the sugar 


] T was not so many years ago that 


was scooped out of a barrel, weighed , 


on a scale more or less accurate and 
done up in a paper bag. 

Today the acceptance of the use 
of packages for sugar has become so 
general that a customer asking for 
a pound or more of granulated, lump 
or other kind of sugar would indeed 
be surprised if it were offered in any 
form other than a package. It 
simply isn’t done! 

The package itself conveys the 
impression of cleanliness. It indi- 
cates that the contents have been 
thoroughly protected from the time 
they left the factory until they 
reached the customer’s kitchen. 
More than that, the purchaser senses 
from the package that each step in 
the preparation of the sugar and the 
packaging thereof is followed with 
care and exactness. For the package 
bears the manufacturer’s trademark— 
his assurance to the customer of con- 
sistent quality. 

Among the slogans used by the 
National Sugar Refining Company 
of New Jersey we find, ‘““The Jack 
Frost Sugars in the Blue Box for 
Every Purpose’ which indicates in 
no uncertain terms the importance 
which this company attaches to 
packaging. Sugar in tablets, gran- 
ulated and powdered form as well as 
brown and confectioner’s sugar, are 
packaged in various-sized cartons and 
all, with the exception of brown sugar, 
fruit powdered sugar and the “‘service”’ 
tablet sugar, make their appearance 
“in the blue box’’ which carries the 
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company’s trade mark, the Jack 
Frost gnome. Packing is also done 
in barrels and burlap sacks lined with 
a cotton sack. Three refineries, sit- 
uated at Long Island City, N. Y., 
Yonkers, N. Y.,and Edgewater, N. J., 
and having a combined daily capacity 
of 10,500,000 Ibs. are operated by 
the company. The _ illustrations 
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POM ct Sint ssttte oa are 


a al 8 


Display card featuring packages 


shown and the descriptions given of 
the various packaging operations are 
those at the first-mentioned plant, 
although these operations are simi- 
larly followed at the other two plants. 

The various packaging equipment 
is supplied with refined sugar through 


chutes that lead from storage bins 
on the upper floors. As each oper- 
ation is completed the packages con- 
tinue along regular lines of travel so 
that there is no retardation and con- 
tinuous methods prevail, the finished 
and packed packages finally reaching 
the main floor from which shipments 
are loaded direct to box cars or 
motor trucks. 

The student of packaging has 
ample opportunity at this plant to 
observe different methods of handling 
what is basically the same product 
for, as stated in a previous paragraph, 
several varieties of sugar are prepared 
for distribution. We will therefore 
follow through on a tour of obser- 
vation, considering each of the prod- 
ucts separately. 

The unwrapped tablet sugar is 
packaged in 1-Ib., 2-lb, and 5-lb. two- 
piece set-up boxes. The tops and 
bottoms of these boxes are formed 
from blanks of bleached manila board 
on Brightwood machines, the bottoms 
being stacked in sliding bins or chutes 
from which they are taken as needed 
by the girls who are doing the packing 
in this department. A tablet ma- 
chine forms the individual tablets 
which are then placed on trays. 
The trays, containing the tablets, 
are allowed to dry in a hot air current 
on shelves, following which they are 
removed, piled up in block form and 


Types of cartons and boxes used in packaging Jack Frost sugars 





These machines form tops and bottoms of boxes 


transferred as required to the packing 
tables. Here they are placed on 
stationary open-side racks from which 
the required number of tablets can 
be pushed or slid into the bottoms of 
the boxes. As they are filled, the 
bottoms are placed on a moving belt 
at the left of the packers and proceed 
to a point where the tops are placed 
on the boxes by other operators. 
The work done by each packer is 
recorded by an individual automatic 
counter, so arranged that there is no 
duplication in counting and the same 
registered on 
different counters. At the end of 
the conveyor a master automatic 
counter records the entire run for 
the day. After the tops have been 
placed on the filled lower halves of 
the boxes, they are packed either in 


package cannot be 


Machines automatically wrap tablets of sugar 


strapped wooden boxes (for export) 
or bottom stitched fibre containers. 
The latter are hand sealed with sili- 
cate of soda. 

Brown cane sugar of two shades— 
brown and light brown—is packaged 
in 1-lb. knock-down cartons which are 
printed in corresponding colors, dif- 
fering from the standard blue which 
characterizes the other packages. 
The carton blanks are automatically 
opened, blocked, bottom sealed and 
lined with paraffined paper which is 
fed from a continuous roll. As in 
the case of the unwrapped tablets, 
these packages are then packed in 
bottom-stitched fibre containers, hand 
sealed with silicate of soda and sent 
by spiral chutes to the shipping floor. 
The stitching of all fibre containers 
is performed adjacent to each packing 
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Tablets are packed by girls in two-piece boxes 


operation, thereby saving space and 
the necessity for the transportation 
of set-up cases. 

The packaging of the granulated, 
powdered and confectioner’s sugars 
are identical, although some mention 
can be made of the different cartons 
used. The granulated is packed in 
2-lb., 3!/s-Ilb. and 5-lb. cartons. Con- 
fectioners XXXX, confectioners 
XXXX with 3 per cent starch to pre- 
vent caking, and powdered sugars are 
all packed in 1-lb. bleached manila 
cartons, also fruit powdered which is 
especially prepared for fruits, cereals 
and iced drinks. ‘These cartons are 
packed in fibre shipping containers 
as follows: 2-lb. granulated, 25 to 
each container; 5-lb. granulated, 12 
to each and all 1-lb. cartons are 
packed 24 to each container. 


Shipping cases are automatically top and bottom sealed 
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With the exception of the fruit 
powdered sugar package the printed 
cartons carry the standard blue 
color. But the fruit powdered sugar 
carton digresses and displays on one 
side a bowl of fruit and on the other 
a dish of cereal, both indicative of 
the uses of this product. These illus- 
trations are in natural colors against 
a pale blue background, the entire 
effect presenting a most pleasing 
appearance. Another innovation— 
and one which has a decided utility 
value—is the use on some of the pack- 
ages of a patented pouring spout 
which is formed as a part of the car- 


ton. ‘This consists of a series of per- 


Brown sugar 1s check weighed. Top sealer for cartons 


in foreground 


forations on the cover flaps so 
arranged that by folding the punched 
area a pouring chute is formed. 
When not in use the chute can be 
pressed back into place and closes 
the opening. This device is most 
ingenious and represents a decided 
advance in accessories for cartons 
of this type. 

In the packaging of these sugars 
the entire operation is automatically 
performed. “Ihe knock-down cartons 
are fed from a reservoir to the ma- 
chines which open them up, block 
and bottom seal them and form and 
insert the waxed paper liner. In 
the latter operation, the waxed paper 
is fed from a continuous roll and heat 
sealed at the bottom. The lined 
cartons then proceed by belt to the 
lilling devices where, following a pre- 
liminary flow of sugar which almost 


fills the package, they pass from a 
vibrator that settles the contents to 
a second chute or tube that completes 
the fill to the required weight. As 
the cartons continue by belt they are 
carried through the top-sealing ma- 
chine which folds in the lining and 
the side flaps and glues the top flaps. 
The filled and sealed packages then 
travel by belt to operators who pack 
them in fibre shipping cases. In 
this operation, the case rests on a 
tilted section of a gravity roller con- 
veyor so that the case is inclined 
toward the packer. As each case 
is filled, the operator pushes this sec- 
tion to a horizontal position allowing 


the case to slide on to the main 
conveyor which carries it to an 
automatic top and bottom sealer. 
After passing through the sealer and 
a pressure unit the cases are carried 
to the main floor by spiral gravity 
conveyors. 

All of the above described oper- 
ations are performed on the third 
floor of the plant. Our next move 
is to the second floor where the indi- 
vidual sugar tablets are wrapped. 
Here we find operators who guide 
the sugar tablets, supplied by hoppers 
from the floor above, to small moving 
belts that feed the wrapping machines. 
Each tablet is automatically wrapped 
and sealed, the wrappers carrying the 
name or insignia of the hotel or other 
establishment for which it is intended 
as well as the Jack Frost trade mark. 
Six machines are in operation in this 
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unit and each has a capacity of 130 
tablets per minute. The wrapped 
tablets are packed in set-up or tuck-in 
cartons which are then placed in 
fibre containers for delivery. The 
so-called “5000 services’ containers 
or cases contain 20 cartons of 250 
tablets. 

The last operation that can be 
properly considered as packaging 
work is that of the filling and sewing 
of the bags which contain 2 Ib., 5 Ib., 
10 lb. and 25 Ib. of granulated sugar. 
These are filled by automatic scales 
which weigh the required amount for 
each filling. As the unbleached mus- 
lin bag—each carrying the Jack 


To obtain exact weight of powdered sugar, cartons are vibrated 


as they are being filled 


Frost trademark—is filled, the oper- 
ator places it on a short moving belt 
which carries it to another operator 
who guides the open end of the bag 
through a sewing machine. This 
operation complete, the bag drops 
down a chute to the floor below where 
it is placed in a burlap sack and hand- 
sewed at the top, or in the case of 
the 25-lb. sacks, sewed by machine. 
The subsequent operations relative 
to the further packing and shipping 
of Jack Frost sugars are not without 
interest and numerous items of equip- 
ment such as are to be found in the 
modern plant are in evidence. The 
methods employed in this work, as 
in every department of the plant, 
are of the highest order and the vis- 
itor is impressed with the efficiency of 
operation and organization that pre- 
vails throughout the establishment. 
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While the foregoing descriptions 
have related almost entirely to the 
packaging methods and packages 
used at the plant, this article would 


Filling and sewing bags of sugar 


indeed be incomplete were no men- 
tion made of other outstanding fea- 
tures. Every effort is made to main- 
tain high standards in sanitation 
and safety, thus insuring a clean, 


wholesome product. Caps and gowns 
are provided for all of the women 
operators, safety devices are applied 
to all moving machinery and no 
effort is spared to eliminate accident 
to the workers and prevent any dele- 
terious effect to the product. Be- 
sides a regular safety inspector the 
company also employs inspection 
committees, safety bulletins and other 
means to educate employees in the re- 
duction and elimination of hazards 
and accidents. A completely equipped 
first-aid room with a graduate nurse 
in attendance adjoins the plant. 


MACHINERY AND SUPPLIES 


Box making machines: National Packag- 
ing Machinery Co. 
Carton forming, filling and sealing ma- 
chines: Pneumatic Scale Corporation. 
Tablet wrapping machines: Package 
Machinery Co. 
Container _ sealers: 
Equipment Corp. 
Stitching machines: J. L. Morrison Co. 
Check scales: Exact Weight Scale Co. 
Bag fillers: Richardson Scale Co. 
Cartons: Fort Orange Paper Co. 
Paraffine paper: Package Paper Co. 
Window streamers: Birge, Grandbois & 
Smith. 
Hanging cards: Brett Lithographing Co. 


Standard Sealing 





Washington Correspondence 


at an early date to select a chairman 
and an executive committee to han- 
dle the general plan now under con- 


OLLOWING up the preliminary 

conference held in Washington on 
July 6, attended by representatives 
of the drug and pharmaceutical in- 
dustries under the auspices of the De- 
partment of Commerce to discuss 
the need for simplification of glass 
and other containers used in these in- 
dustries, another meeting was held 
before the Simplified Practice Di- 
vision on September 10. 

At the first conference repre- 
sentatives of the Simplified Practice 
Division pointed out the service 
which the division offers the indus- 
try in connection with the develop- 
ment and promulgation of a simplified 
practice program. Letters were read 
from a number of drug and phar- 
maceutical associations expressing the 
opinion that the appointment of 
a central or joint committee would be 
both practicable and desirable. 

At the last conference it was de- 
cided that there should be a commit- 
tee composed of one duly appointed 
member from each interested asso- 
ciation. This committee will meet 


sideration. Its duty, among other 
things, will be to conduct a survey 
to ascertain the types, sizes, etc., of 
containers in most common demand. 

It will work out a simplified line 
of procedure for the drug and pharma- 
ceutical business. As soon as it has 
completed its survey and agreed upon 
a tentative recommendation for con- 
sideration, the general committee will 
arrange, under the auspices of the 
Department of Commerce, for the 
working out of simpified recom- 
mendations. It was the unanimous 
opinion of the representatives present 
that there are now entirely too many 
sizes and kinds of containers used by 
drug stores and in the pharmaceutical 
industry. Whether the flat bottle 
is better than the round one, whether 
it remains more securely on a shelf, 
whether various products pour better 
from one container than another, 
were among the topics under dis- 
cussion. 
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ACKERS of preserves and jellies, 

through their association and 
the Department of Commerce, have 
called a conference to be held this 
month to discuss a simplified practice 
recommendation for preserve jars, jelly 
glasses, etc. An elaborate program 
has been worked out by the Simpli- 
fied Practice Committee of the associ- 
ation which, if adopted, will result in 
a large reduction in sizes. Other con- 
ventions have gone on record as being 
in accord with the plan of simplifying 
varieties, sizes and shapes, but no 
concerted effort on the part of manu- 
facturers, wholesalers or retailers of 
food products has been attempted, it 
is said, although this question has 
been brought to their attention for 
several years past. 

Another interesting matter claim- 
ing the attention of the Department 
of Commerce at this time is the recent 
action of the Interstate Cotton Seed 
Crushers Association, manufacturers 
of vegetable shortening in reducing 
their bulk containers to six varieties 
and their consumer containers, metal, 
(tin) to 4 sizes and their packages to 
one 1-lb. cartons instead of 35 sizes. 

Following efforts on the part of 
Department officials for some time, 
it is also announced that salt pro- 
ducers have reduced their containers 
to 5 sizes. These changes indicate 
that the work which the Department 
is doing along lines of general simpli- 
fication is of economic value. 


HE increased use of cartons for 

sanitary reasons in packing butter 
for retail sale is considered advisable 
by health officials in 106 of 117 cities, 
according to a special survey being 
made by the Bureau of Agricultural 
Economics, United States Depart- 
ment of Agriculture. These officials 
declared that cartons lessen the likeli- 
hood of contamination both in the 
home and in the retail store, and are 
a means of checking the absorption of 
undesirable odors. 

The Department’s inquiry is part 
of a general survey dealing with the 
merchandising of farm products by 
cooperative marketing organizations. 
Various merchandising methods are 
being studied with a view to em- 
phasizing practices in the interests 
of both producers and consumers. 





Modernistic Packaging of 
French Papeteries 


Recent Importations Reflect New and Interesting Style Trend—Box Tops Offer Pleasing 
Brilliance of Coloring and Color Contrast with Geometric Designs 
Making an Alluring Package 


papeteries illustrated in this 
article show new artistic ten- 
dencies that break with the con- 
ventional in the packaging of sta- 
tionery. This modern application 


F ‘HE recently imported French 


A bold treatment in pale yellow background, 
and green, black and gold 


of color and design in bolder form 
is an evidence of progress in keeping 
with the art trend of today. The 
creation of modernistic styles in 
:house-furnishings demands that writ- 
| ing-desk accessories be in harmony in 
line and color. Stationery containers 
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Fapan Paper Co. 


that harmonize with and form a part 
of modern furnishings are an inter- 
esting phase of modern packaging. 
There is nothing freakish or garish 
in the examples shown here. While 
in some instances there is a vividness 


orange, brilliant red 


fashion, but a decided style trend. 
Although a general idea may be had 
of form and design, the lack of color 
in the accompanying illustrations 
precludes the possibility of showing 
color effects—the strongest point of 


~ 


Cerise and cerulean background with black and white floral 


design and silver triangle with black base 


of color, the contrasts are pleas- 
ing to the eye and excellent color 
harmony is observed. Other color 
schemes, though soft in tone, are 
uncommon combinations of glowing 
colors in a dignified simplicity of 
design which is not a mere whim of 


appeal this type of packaging makes. 

The papeteries which are boxed in 
conventional form have box tops 
with a pleasing brilliance of coloring 
and color contrast in modern designs 
which strike a decidedly new note. 
Those with simple geometric designs 
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Cream background, dark gray band on lighter gray, dark gray top, 
violet base and block decoration 


exemplify what has been done in 
modernistic box forms differing in 
shape from the conventional station- 
ery box and the effectiveness of the 


Cream background with embossed floral design with black, block 
and band decorations, a very realistic simulation of snake skin 


edged with gold 





block decoration. ‘These simple geo- 
metric designs in contrasting colors 
offer a most alluring package and in- 
dicate only a few forerunners of 
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A striking effect in pale green and lavender background with gold, 
black and yellow intermingled 


an expression of modern art in boxed 
stationery and a modern treatment 
which is authoritative to a degree 
which insures a popular acceptance. 


The coloring of this box is light yellow background with 
black base and block decoration in black, orange square on 
terra cotta oblong 








Color and Design in Packages 


Many Manufacturers Are ‘Production Minded’ in Selection of Containers—Consideration 
Must Be Given to the Merchandising Appeal—Disregard of Elaborate 
Ornamentation and Choice of Pleasing Shades Obtain Favor 


E read and hear a great deal 

about what economists, stat- 
isticians and big business men say 
about today’s industries in regard to 
the efficient methods used in the 
manufacture of commodities. With 
the vast amount of information 
gathered through research labora- 
tories, inventions and the great as- 
sistance of science, the manufacturer 
today has reached the highest point 
of efficiency in the history of the 
world. 

With this efficient mass production 
idea, we are constantly reminded 
that we are living in a machine age 
—we think in terms of machinery— 
and we live in the atmosphere of ma- 
chinery. With this concentrated 


thought and energy being given en- 


tirely to efficient manufacturing 
methods, one of the important prob- 
lems that has been sadly neglected 
is that of distribution. 

The ultimate consumer has been 
greatly overlooked, because more 
thought has been given to methods 
of manufacture rather than to the 
marketing habits of the great buying 
public. 


RT in industry is becoming a 

powerful factor to the manu- 
facturer. It opens new markets, 
and stimulates the old. Color and 
design are going through the same 
laborious methods as industries in 
the matter of distribution. Artists 
are trying to find a twentieth-century 
period of design more commonly 
called ‘“‘modernistic.’”” We find in a 
transformation period, such as this, 
many crude and weird-looking de- 
signs going from one extreme to the 
other, but it will not be many years 
before we will have a truly modern 
style of design. ‘he artist will be 
governed by the process of manu- 
facture in the creation of his design. 


By WILLIAM A. SMITH 


Art Director, Rochester Folding Box Co. 


Simplicity will play a most important 
part with straight lines, squares, 
oblongs, and triangles, as essentials. 
Scrolls and gingerbread work, the 
latter a common expression for 
thickly ornamental designs, will be 
uncommon in this modern trend. 
Purity of color will be an outstanding 
feature because we will have studied 
color from a scientific standpoint as to 
its effects and appeals upon the minds 
of the buying public rather than ‘‘just 
another color job.”’ 

Color and design can profitably be 
used in any industry, providing there 
is the proper cooperation between 
the manufacturer and an artist, one 
who understands the problems of 
manufacture and the modern trend 
in color and design—and not like the 
stove manufacturer who called me 
into his display room to show me his 
six new colored gas ranges. When 
asked how he came to select the six 
colors, this manufacturer replied that 
the color scheme was chosen by him- 
self and a committee of three, not 
one of them an artist, or understand- 
ing color harmony. This manufac- 
turer’s mind was concentrated on 
production only. He entirely dis- 
regarded the consumer who eventu- 
ally would buy the stove. Then they 
say there is an over-production of 
commodities. There will always be 
an over-production of things that 
people do not want. 

A short time ago I was talking to 
a large folding box manufacturer who 
was making a counter display con- 
tainer that held a number of chocolate 
bars, selling to the younger set. The 
chocolate manufacturer complained 
that this particular product did not 
sell as well as his competing line, 
although the goods were offered at 
the same price, and claimed that he 
was using the best of material and 
manufacturing under the most sani- 


tary methods. I could readily see 
after analyzing the proposition that 
one of his great troubles which was 
vital was his dominant poisonous 
green color. It is rather strange, 
but a fact, however, that we do not 
associate a certain green shade with 
catables. 

In my experience, tests that I have 
made and tests that were made by 
others in the candy line, have proven 
that red color heads the list and 
green color will be found at the bot- 
tom. I have also proved, to my own 
satisfaction, that design plays an im- 
portant part in the package. De- 
signs that are correct in period style, 
color harmony 2nd balance will move 
faster than designs that are not so. 


HINGS today are bought a 

great deal upon their looks, 
becaus: the public expects the 
product to be right. Few manu- 
facturers would place an_ inferior 
article on the market. Management 
knows better. ‘Their business venture 
would have a short life. Manufac- 
turers who have a commodity that 
is placed in a package or carton have 
an opportunity to create in the 
minds of the buying public an out- 
standing product which not only 
attracts attention but establishes a 
confidence that stimulates sales 
through the proper use of color and 
design. Most packages or cartons 
are purchased on the basis of ink 
and paper with the production atti- 
tude of mind, rather than from the 
mind of the colorist, artist or mer- 
chandiser—one who understands the 
appeals, likes, and dislikes of the 
buying public. 

With a tremendous amount of new 
packaged commodities being placed 
on the market each year, the more 
progressive manufacturers have taken 
advantage of this new selling power 
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You May Be 


Only a satisfactory Shipping 
Box, properly and punctually 
delivered, can account for the 
ever increasing number of 
firms who ship inH & DCorru- 
gated Fibre Shipping Boxes. 


An H & D Package Engineer 
will be glad to place at your 
disposal the knowledge 
gained through a thorough 
and practical study of ship- 
ping and packaging methods. 











September, 1928 


Shipping Dollars 
Away g¢ 


EW shipping methods are not adopted 
because they are new, but because they 
represent definite savings in time and money. 


Manufacturers everywhere are awake to the 
necessity of safety and economy in shipping. 
The improvements and economies already 
effected in your packing methods are doubt- 
less all right, as far as they go—but an ex- 
perienced H & D Package Engineer is specially 
trained to find the one best method of packing 
and shipping with maximum economy. 


You may be shipping unseen profits in every 
out-going consignment. If you are, the H & D 
Package Engineer can quickly and clearly 
demonstrate how to stop this leakage. The 
expense to you of an H & D Package Engi- 
neer’s analysis of your shipping requirements 
is only the cost of a letter requesting his services. 


THE HINDE & DAUCH PAPER COMPANY 
323 Decatur Street - Sandusky, Ohio 
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of color and design. They have 
changed their entire package line and 
in every case have found it profitable. 

It is a mistaken idea that a package 
properly designed costs a great deal 
more than an ordinary one; a care- 


fully thought-out color design is the 
cheapest in the long run. It re- 
freshens the line and peps up the 
sales force. The 
proper display, and establishes con- 
fidence in the minds of the consumer. 








A Non-Tangling Tea Ball 


Simple Device Applied to Bag Enables Convenient Removal 
of Units from Container 


HE introduction of the tea ball 

marked a great convenience in 
the serving of that particular bever- 
age in the home, at hotels, restau- 
rants, clubs and elsewhere. Its use 
indicated individual service, and the 
fact that practically all of the packers 
of tea are now including tea balls 
among the various forms in which 
their product is distributed attests to 
the popularity of this convenient and 
individual container. 

It has been customary to package 
tea balls in various types of con- 
tainers: pertitioned cartons, tin boxes 
and caddies of various sorts. The 
muslin bags or balls are automatically 
formed, filled and closed and a string 
or thread which carries a tag bearing 
the name of the brand and maker is 
attached to each. While this latter 
practice has met with little objection 
in domestic use, where a demand 
exists for a greater quantity of the 
tea balls it is not infrequent that a 
tangling of the strings and tags has 
offered something of a handicap. 

So now we have a non-tangling 
tea ball! 

Seeman Brothers, Inc., packers 
and distributors of White Rose tea, 
have introduced a device, shown in 
the accompanying illustration, which 
permits the removal of each tea ball 
from the container without delay or 
inconvenience. This consists of a 
perforated tag which bears the cus- 
tomary trademark and is placed 
around the neck of the bag as the 
package or tea ball is closed. In re- 
moving the individual tea balls from 
the container, it is only necessary to 
grasp the tag and the trick is done— 
without any tangling of the attached 
string which is also fastened to the 
tag. The tag can then be removed 


from the neck of the bag and the tea 
ball is no different from the ordinary 
type. As may be seen, the White 
Rose tea balls are packed in tin con- 
tainers, which retain the strength of 
the tea and protect its flavor and 
aroma. ‘The tea balls are packed 100 
to the tin, 6 tins to the case. 


dealer gives it- 
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To Maintain Quality of Fibre 
Boxes 


HE Paperboard Industries Associ- 

ation, following action duly ap- 
proved at the May meeting, has inaug- 
urated a system of inspection, which 
involves the collecting and testing 
of corrugated and solid fibre boxes 
secured from shippers’ stocks. ‘These 
boxes are carefully examined and 
tested by the Association and a re- 
port of the results is furnished to the 
box user. In instances where the 
boxes fail to meet the certificate 
requirements, a copy of the findings 
is also mailed to the manufacturer 
of the boxes. It has been pointed 
out that the Paperboard Group of 
the Association, which consists of the 
manufacturers of the board that is 
used in the boxes, is vitally interested 


The detachable tag prevents tangling of the tea balls strings 


This convenient device has met 
with acceptance from hotels, cafe- 
terias, clubs, hospitals and many 
other establishments that are large 
users of tea balls. The idea is so 
simple and the need for it was so 
great, the wonder is nobody thought 
of it before or at least put the idea 
into practice. 


in this general subject as, if the boxes 
fail to meet the specifications, the 
box manufacturer will look to the 
paperboard manufacturer for an ex- 
planation. 

Board which is to be used in the 
manufacture of test shipping con- 
tainers must be made so that it will 
meet the carriers’ specifications. 
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Paper Boxes for Toiletries 


Details of Construction, Design and Decoration of Containers Require Outstanding Treatment 
To Successfully Meet Sales Resistance in Closely Competitive Market— Harmonious 
Color, Smartness and Good Taste Essential 


of salesmanship will sell an un- 

sightly article which, by its ugli- 
ness, insists on unselling itself. Such 
a statement is more true perhaps of 
packages that contain toilet prepa- 
rations than of any other group of 
packaged products for the proverbial 
‘first impression”’ is nine-tenths of a 
toilet article sale. The reason is 
not far to seek. It is because of 
several contributing factors all of 
which can be definitely analyzed and 
classified. 

Although mere man has progressed 
in his utilization of certain toiletries 
that were unthought of by his stern- 
er ancestors, he still finds some hesi- 
tancy about accepting wholeheart- 
edly a program that will include the 
variety of face powders, toilet waters 
and other cosmetic auxiliaries that 
have become such an intimate part 
of the fairer sex. Normally, and 
when left to his own devices, he is 
apt to buy, should his tastes so dic- 
tate, those articles whose qualities 
have been forcefully called to his 
attention; in short, advertised prod- 
ucts which may or may not make 
a particular appeal through a pack- 
age. Mainly, then, the market for 


I has been stated that no amount 


By EDWARD THOMPSON 


toilet preparations must consider the 
whims, foibles and desires of women- 
kind. It is not to be inferred that 
quality, utility, economy and other 
adjuncts of purchasable products 
are overlooked by them. Quite the 
contrary, but it is charac- 

teristic of women in their 

buying to be attracted by 

qualities of neatness, 
smartness, good taste and 
harmony in color and artis- 

try in design. And in no 

better way can these quali- 

ties be expressed, as apply- 

ing to toilet preparations, 

than in or ae 
through the <tc 
packages that 
contain 
them. By 
means of 
packages 
which meet 
such _ specifi- 
cations, it is 
possible, 
therefore, to 
impress the prospective purchaser 
with the excellence of the products 
that a manufacturer may offer, and 
actually intensify the desire for pos- 


Each item in this assemble conveys a pride in the maker's product 


session. ‘The merit of a book, a 
painting and most other things is 
determined, in the last analysis, by 
the public, and in the case of a toilet 
package its acceptance or sales suc- 
cess is judged by its appeal to the 


Here the human appeal dominates in offering an argument for purchasing 


selective tastes of the ladies. 


|: psremressien> business pub- 
lisher has outlined certain defi- 
nite principles for a manufac- 
turer to follow in order to secure 
proper and economical distribu- 


tion for his products. These 
principles summarized and with- 
out elaboration consist of the 
determination of his market, 
that is to say, the normal out- 
lets for his products or groups 
to whom he can sell; the individ- 
uals in those groups who can be 
persuaded to buy; the means or 
mediums through which these 
people can be reached, and the 
particular types or methods of 
sales appeal that are necessary. 

The foregoing paragraphs have 
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in a general way considered the first 
three mentioned The 
last, that is the of 
sales appeal, takes directly into ac- 


principles. 
consideration 


Compactness in background secures contrast 


for the label in this design 


count the package—in so far as the 
distribution of toilet preparations is 
concerned—its construction, design 
and decoration. What then consti- 
tutes accepted practice in the selec- 
tion of containers that will success- 
fully meet competition and impress 
the purchaser with the quality of the 
packaged goods? 

It is perhaps unnecessary to point 
out that the successful, substantial 
package must contain or include in 
its make-up that care in the selection 
of raw materials which will assure a 
foundation for the container that 
will stand up under all the demands 
placed upon it. True, the package 
may not be subjected to unusual 
wear but it must, nevertheless,—if 
it is to perform its full functions and 
at the same time reflect full credit 
on the manufacturer whose products 
it contains—maintain its appearance 
until the containers are disposed of. 
This means that a quality boxboard 
must be selected and that all mate- 
rials—linings, edgings, coverings, ad- 
hesives and other furnishings must 
be in keeping so that the assembly 
represents a product that reflects a 
credit on the box maker and pro- 
vides the manufacturer of the toilet 
preparations with a container worthy 
of his goods. With the assurance 


that this selection has been honestly 
and inteligently made, the further 
points can be considered in order. 


HERE are to be 

found several ac- 
cepted shapes: round, 
square, rectangular, 
octagonal, hexagonal 
and any number of 
unusual forms al- 
though the greater 
number, for face pow- 
ders at least, are in 
some form of round. 
Thickness or depth 
varies to some extent, 
depending on the de- 
sires or requirements 
of the user. In con- 
struction a nicety of 
measurement must be 
followed so that tops 
and bottoms meet ac- 
curately with full al- 
lowances being made 
for linings, edgings, coverings and 
other finishing materials. There 
must be no bulging of ends or sides, 
walls and base of compartments 
should be sound and all of the unseen 
details of finer workmanship should 
be carried out to a point of exactness. 
It may seem, perhaps, that such 
meticulous observan- 
ces are unnecessary 
or uneconomical but 
it must be kept in 
mind that each con- 
secutive step in the 
building of the pack- 
age is a definite part 
of an effective sales 
plan, so that the man- 
ufacturer is only serv- 
ing his best interests 
when he can assure 
himself that each 
process is performed 
with experienced 
workmanship. 

In designing a con- 
tainer, a safe rule to 
follow—and this can 
be considered as ap- 
plicable in every sort 
of package design—is to study the 
product to be contained to deter- 
mine its dominant sales appeal. 
Then create the box which expresses 
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this appeal in the most artistic way. 
If the product is out of the ordinary, 
unusual treatment of the package 
may be advisable to develop its full 
sales possibilities. Then, again, the 
container may have simple beauty 
which never wearies or it may em- 
body a gratifying variety of novel 
ideas, standard blending of colorful 
designs, new and smart styles that 
are in the good taste that appeals 
to feminine fancy. Regardless of 
the excellence attained in the design 
of a box or the success that may fol- 
low the introduction of a new and 
outstanding package, the manufac- 
turer in a field so highly competitive 
as that of toilet preparations must 
always seek to keep in touch with 
the trends that parallel or are im- 
mediately in advance of buying 
movements. It is not always recom- 
mended that a package be changed 
and new ideas be adopted, but there 
are those among makers and de- 
signers of boxes who are “in the 
know” and can offer constructive 
suggestions that may mean the 
avoidance of a back number, the 
carrying of which will result in a loss 
to a manufacturer. 


HE main objective in the selec- 
tion of coverings, linings, edgings 


Daintiness and the suggestion of quality within 


characterize this powder box 


and other finishing materials must 
be that of harmony. Whether the 
materials used be paper, tapestry, 
fancy cloth or other material, the 
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Here we have a departure from the conventional shape, 


and the use of soft shades of color 


assembly, if it is to be successful, 
cannot strike an objectionable note 
either in color or design or a combi- 
nation of both. It should be remem- 
bered that the product itself must 
stand the test of daily use, and just 
so should the appearance of the 
package blend with all the accoutre- 
ments of the dressing table. A diffi- 
cult problem, truly, for the toilet 
preparation package must also hold 
its own in retail outlets where visual 
competition is keenest and bright 
containers, striking displays and 
gleaming fixtures meet the customer 
on every hand. 

Decorative designs are generally 
confined to small flowers, scrolls, 
figures or other objects due to the 
fact that only a limited area is al- 
lowed. Occasionally, however, it is 
possible to obtain a striking effect 
with certain enlargements that at- 
tract attention and do not disturb 
the symmetry of the package itself. 
Oftentimes straight lines produced 
by edgings, a rounded or extended 
base or cover and other departures 
from the conventional or symmetri- 
cal will obtain pleasing effects. There 
seems to be no end of the ingenuity 
that is evident in boxes that are 
offered from stock and special de- 
sign. 











Paper manufacturers 
have not failed in their 
responsibility for the de- 
coration of the package. 
There are to be found a 
wide range of papers 
that are applicable to 
covers, linings, edgings 
and other finishes. Many 
of these papers are spe- 
cially prepared for cus- 
tomers who desire to 
make use of original and 
exclusive designs. For 
the most part the linings 
and supplementary pa- 
pers are of standard de- 
sign in plain, stamped 
or embossed papers. 


HERE is a_ vast 

range of color to be 
found in packages for 
toilet preparations. On 
some we see but one, or 
varying shades of the 
same color, made use of. ‘There is 
deep rich coloring that reflects a sub- 
dued but warm glow of light from 
the perfectly modeled surface of the 
container and imparts an unmistak- 
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able atmosphere of richness to the 
package. Others radiate a bright- 
ness, a snap and dash that imme- 
diately catch the eye. Then there 
are softer tones that carry a quiet 
dignity and express quality. There 
is probably no other branch of pack- 
aging, with the exception of that 
done in the perfumery and, to a 
limited extent, in the soap trade 
which offers a greater opportunity 
for the use of harmonious color in 
boxes than that of toilet prepara- 
tions. ‘True, there are certain fields 
such as confectionery where the or- 
namentation of the package reaches 
a higher stage but this industry, in 
common with others, caters to the 
male as well as the female buyer. 

Trade marks and manufacturers 
names when used are often made an 
intregal part of the decorative design 
and not infrequently placed on labels 
that occupy a visible point on the 
exterior of the package. In this de- 
tail of construction, considerable 
care is exercised for an improper or 
ineffective application of a label to 
the box may spoil the effect of an 
otherwise attractive package. There 
is little or no tendency to ‘doll up” 
the powder box with ribbon and 
other embellishments, for the very 
good reason principally that such a 
decoration will wear off in a short 
time and actually accomplishes little 
good in this instance. 

Summarizing then, we find the 
package an essential factor in the 


Quiet dignity and richness are reflected here. The trademark blends 


successfully with the complete package design 
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successful merchandising of toilet 
preparations. To assure the effec- 
tiveness of this essential, no effort 
should be spared to obtain quality 
boxes that measure up to the high 
standard set by the producer for his 


face powder, lip stick, rouge and 


A contrast for softer colors and individual designs 
is obtained with the black background 


other similar preparations. It is the 
open sesame to consistent and suc- 
cessful sales. 


N the illustrations accompanying 

this article we show a selection 
of boxes that represent the various 
elements entering into the make-up 
of successful packages for toilet prep- 
arations. Through the courtesy of 
E. N. Rowell Co., Inc., who fur- 
nished the plates from which the 
reproductions are made, we are able 
to show these in color so that the 
real beauty and effectiveness of each 
is well brought out. Certain con- 
structive features that contribute to 
the utility and the durability of the 
packages are not fully evident in all 
of them. In the Woodbury, Nar- 
cissus and Guimet packages, how- 
ever, one obtains a good idea of the 
nicety of detail that is consistently 
carried out in the finishing off of the 
interiors of each. Linings, edgings 
and other exposed surfaces are all 
carefully assembled and matched, 
with the result that the first impres- 
sions of smartness and nicety of 
design remain after the opening of 
the package and the subsequent use 
of its contents. The illustrations 
are of typical shapes that have be- 
come more or less standardized for 


toilet preparations products although 
more recently there has been some- 
what of a swing toward a diversity 
of shapes—hexagonal, octagonal, ir- 
regular and so on—to conform with 
certain features of modernistic de- 
sign. These, however, present cer- 
tain problems in 
filling ,where me- 
chanical meth- 
ods are used, 
and it is fair to 
assume that 
manufacturers 
will prefer to ob- 
tain distinction 
through decora- 
tive effects rath- 
er than by 
means of unus- 
ual shapes. The 
color combina- 
tions shown do 
not offer, by any 
means, the full 
range of shades 
that are being used or that can be 
used. But all are effective numbers 
and suggest limits of conservatism 
and character quite in keeping with 
the quality of the contained products 
of the boxes. As may be seen, all of 
the packages but one display the 
maker’s name either on the affixed 
label or as a part of the decorative 
design of the box. The practice in 
this regard seems to be about divided; 
that is, as to whether the trade mark 
or name shall appear on the outside of 
the package or be 

placed directly on the 

lining covering the 

goods. 


U7TTING toilet 

preparations on 
dealers’ shelves is only 
part of the merchan- 
dising job. Moving 
the goods off is equal- 
ly important, and 
that this can be suc- 
cessfully accomplish- 
ed by means of pack- 
ages that measure up 
to or excel the con- 
tainers with which 
they are placed in 
competition in win- 
dows, on shelves and 
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counters, is an accepted fact. To 
the unbeliever we recommend a few 
minutes observance at the toilet 
goods counter of any drug store or 
department establishment. 

Originality of design, the selection 
of quality materials and careful 
workmanship are the prime requi- 
sites of all successful packages but 
there are few fields in which the in- 
ferior package can be more quickly 
detected than in that of toilet prepa- 
rations. These reasons have already 
been outlined in the early part of this 
article. Milady is an exacting cus- 
tomer, she buys with her eyes open 
and demands quality, and woe betide 
the retailer or manufacturer who at- 
tempts to secure a market with an 
inferior or poorly made package. 
Certain standards as to what con- 
stitutes a good package are estab- 
lished in her own mind and form, 
so to speak, a starting point for a 
buying incentive. Obviously then, 
the greater appeal that can be incor- 
porated in the design and presentation 
of a package, the more the possibil- 
ity of attracting a sale. 

The launching of a new toilet 
preparation, the addition to an al- 
ready established line or the reviv- 
ing of an old product on which sales 
have “‘gone stale’ can all benefit 
from a well considered study of the 
work that is now being done by dis- 
cerning and conscientious box makers 
who are specializing in the types de- 
scribed. 


Quality of the product is expressed in 


figures and colors on this box 





Paper Bags in Packaging 


Economy, Strength, Attractiveness, Adaptability to Color Printing and Other Advantages in 
Various Adaptations of This Type of Container—New Developments of Interest 
to Manufacturers of Merchandise That Should Be Packaged 


T a time when so much con- 
sideration is being given to retail 
packaging, it is peculiar that so 
little publicity is being given to the 
paper bag. The paper bag is such a 
commonplace of daily life, that it 
seems to have escaped that attention 
to which its usefulness entitles it. 
Probably the very fact that it is the 
commonest form of package known 
today has militated against the 
general appreciation of its wide appli- 
cation. 

It is not so very long ago that any 
purchase made in a store was pains- 
takingly wrapped by the storekeeper, 
with the resultant waste of time. 
Then, as life began to move more 
rapidly, the foreseeing retailer began 
in his spare time to make up by hand 
a small quantity of bags. From this, 
the next step was the machine-made 
article, which makes possible the 
quick service which we get today 
in the retail store. At that point, 
the bag remained for a long time— 
justa bag. People didn’t realize that 
each bag could become a container 
and carry its message with it. Even 
today, the majority of bags used 
are just bags—plain kraft bags—but 
some manufacturers have realized 
how much more a bag can be. Its 
labor-saving qualities are a matter of 
history, its cheapness, its economy in 
weight, freight and expense are easily 
demonstrable. But it is still not a 
matter of common knowledge that 
it is possible to produce paper bags 
which, for appearance, equal the 
finest cans or cartons, and for use- 
fulness in their appropriate fields 
cannot be surpassed. So far, the 
coffee trade has made most use of the 
possibilities of a well-printed paper 
bag but other trades are now finding 
that it is paying them to give atten- 
tion to this form of package. ‘There 
is a flexibility to the paper package, 


By N. G. GIBSON 
Thomas M., Royal & Co. 


which it is difficult to get at com- 
petitive prices in any other form of 
package. At one end of the scale, 
there is the paper sack used to carry 
94 Ibs. of cement and, at the other, 
the small envelope holding a few 
“After Dinner” mints—both holding 
their contents perfectly. 


HE trend of the consuming trade 
toward the smaller package—pref- 
erably the trademarked package— 
has been most marked in recent 


velopments of many new papers, have 
enormously widened the possible 
use of the paper bag in ‘retail 
trade. Goods can be packed by the 
maker, shipped securely to the re- 
tailer, and be displayed by the latter 
in the most effective manner in these 
economical paper containers. The 
high-grade printed paper bag will well 
repay investigation by manufacturers 
who desire to put before the public 
in retail stores any article to the 
sale of which attractiveness, freedom 


COFFEE 


Bags such as these protect and assist to sell goods 


years, and to display goods so effec- 
tively as to secure sales, it is neces- 
sary to make the package attractive. 
Recent developments in the printing 
of paper bags, the introduction of 
new high speed machines by manu- 
facturers and improvements and de- 


from possible contamination in han- 
dling and economy of packaging can 
contribute. 

Among new developments in paper 
bags, the most striking are the Cello- 
phane face bag, the tin-tie closure 
and the sift-proof bag. The first 
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Cellophane-face bags which permit view of contents 


of these, the Cellophane-face bag, is a 
bag made from any desired material 
with a Cellophane strip down the 
whole length of the face, through 
which the contents are clearly visible. 
This package is primarily useful 
where the sight of the product will 
induce the buying urge and yet, 
where it is necessary, protect the 
contents from spoilage through ex- 
posure or handling. It is being 
largely adopted by the bakery and 
candy trades, and is particularly 
adapted for articles of clothing, such 
as shirts, ties, middy blouses, chil- 
dren’s rompers and other similar 
items. 

The tin-tie closure is a device 
whereby a bag can be securely closed, 
yet opened any number of times and 





Open Closed 
The tin-tie closure 


resealed. A notable example is the 
case of coffee. This can be roasted 
and shipped out in individual bags to 
the store; then, at the time of sale, 
the coffee can be taken out, ground as 
desired by the customer, returned to 
the bag and the bag securely closed in 
less time than it would take the 
average store clerk to weigh out a 
pound and fill and tie an ordinary 


bag. The tin-tie has the added 
advantage that the final user may use 
any quantity from the bag and reseal 
it after each opening, thus preserving 
the contents until finally used. This 
closure is eminently adaptable to any 
container, the use of whose contents 
lasts over several occasions, and the 
small cost is more than repaid by the 
consumer satisfaction obtained. 

The sift-proof 
package was de- 
vised to meet 
railroad require- 
ments for the 
shipment of 
poisonous pow- 
ders, such as in- 
secticides. It is 
formed by the 
use of wire sta- 
ples at the top 
and bottom and 
is absolutely 
sift-proof. Com- 
pared with pre- 
viously fused 
containers, it is 
a great economy 
and most effi- 
cient. 

Along with de- 
vicescitedabove, 
there has been 
a great develop- 
ment in the 
strength of pa- 
per bags. Bags 
made from sev- 









eral plies of paper fear no com- 
parison with burlap and jute, and 
can stand the roughest of handling. 
In fact, the requirements for in- 
secticide bags demand that the 
filled bags must be able to stand 
a drop of four feet on to con- 
crete without even sifting, and they 
will stand a large number of such 
drops. Apart from strength, the 
fact that several plies are used per- 
mits the use of different types of 
paper in the same container. Thus it 
is possible, for example, to construct 
a bag with an outside sheet of white 
paper for appearance, an inside sheet 
of kraft paper for strength and a fur- 
ther sheet of asphalt paper for water- 
proof qualities. In fact, there is 
available an infinite variety of com- 
binations to meet innumerable re- 
quirements. 

It is not generally known that the 
manufacture of paper bags has 
reached a state of specialization, in 
which} the individual needs of the 
customer can be met. No longer 
must one take a standard bag and 
make it do. Just as a man of pe- 
culiar build can go to his tailor and 
have a suit made to suit his figure 





Bag which utilizes three plies of different papers 
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and from any cloth or pattern that 
his fancy or his needs dictate, so, too, 
is it possible to go to an up-to-date 
specialty paper bag manufacturer 
and say to him, “I require thus and so, 
—what do you recommend?” And he 
will produce an article which will fill 
the bill. Printing presses capable of 
printing half a million bags a day in 
four colors; bag machines capable of 


making and printing in one opera- 
tion over a million bags a week; bag 
machines that can take five diiferent 
kinds of paper and make them into 
one bag. And behind all that, the 
highly skilled chemists of the paper 
manufacturer give a diversity, a 
universality and an economy which 
offer a wonderful contribution to the 
packaging problems of today. 





Folding Your Own Box 


Ingenious Features Embodied in Container Offer Strength, 
Simplicity in Assembly and Economy 
in Space for Storage 


A new type of two-piece, folded 
box which has a wide field of 
application embodies several features 
that will be found of advantage to 
users. In construction, the top and 
bottom of the box are almost identical 
although the top may be covered, as 
shown in the illustration, with a dec- 
orative paper which, of course, adds 
to its attractiveness. Each top and 
bottom is made from a single piece 
of board, with an inner lining of 
the same thickness that is pasted 
on. The board is scored along the 
fold-over edges, scored and _perfo- 
rated at the corners, and each pair 
of opposite ends is provided with 
saw-tooth edges. For the top, the 
inner lining is slightly less in length 
than the long inner dimension of the 
box, while for the bottom the lining 
is shorter than the short inner di- 
mension. The reason for this will 
be seen in the explanation of the 
manner in which tops and bottoms 
are set up. 

As received from the maker, the 
separate tops and bottoms are folded 


flat with the saw-tooth edges upper- 
most. As they are removed from 
the pile, the operator simply applies 
a slight pressure to the ends having 
the saw-tooth edges, folding back 
the flaps with the thumbs until the 
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tailed above, the box, when assem- 
bled, is provided with three thick- 
nesses of board on each of the four 


Box blank in knock-down form 


sides. This type of box in different 
sizes is now in successful use by many 
concerns. It is patented by the 
Wayne Paper Goods Co. 


Glue Companies Merge 


ORMATION of the National 
Adhesives Corporation has been 
announced from their executive offices 
at 820 Greenwich St. New York, 
N. Y., by an official of the new cor- 
poration. The new corporation was 


Sy formed by a consolidation of the 


Paper by Hampden G. P. & C. Co. 
The folded box assembled 


latter edges have caught against the 
ends of the liner. The operation is 
complete in less than a second and 
the result is a substantial, well-formed 
tray, having double thicknesses of 
board on two sides as well as the 
extra thickness at the base, provided 
by the lining. Due to the arrange- 
ment of the saw-tooth edges as de- 


Top and bottom of folded box as set up for assembly 


National Gum and Mica Co. of New 
York, the Glucol Mfg. Co. of Cleve- 
land, Ohio, and the Dextro Products 
Corp., Buffalo, N. Y., and was 
effected early in August. 

Under the new arrangement users 
of the products of this firm will have 
10 factories and 18 sales offices placed 
strategically throughout this country 
and Canada for their use. 

The officers of the new corporation 
are as follows: President, A. Alex- 
ander, formerly president, National 
Gum and Mica Co.; executive vice 
president, Elliot D. Cohen, formerly 
vice president and secretary, National 
Gum and Mica Co.; executive vice 
president, J. J. Schulist, formerly 
president, Glucol Mfg. Co.; vice 
president, A. D. Fuller, formerly 
president, Dextro Products Corp.; 
vice president, George M. Simmons, 
formerly vice president, National 
Gum and Mica Co.; vice president 
and secretary, C. J. Light, formerly 
vice president and secretary, Glucol 
Mfg. Co.; vice president and trea- 
surer, Frank Greenwald, formerly 
treasurer, National Gum and Mica Co. 
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Added Service to Packagers 


NDUSTRY today buys on a competitive basis. 
Prospective purchasers seek buying data and inform- 
ative facts that will enable them to select equipment, 
service and materials in their operations. Among the 
several mediums which are available for this purpose, 
the trade catalog occupies a definite place. Therein 
is to be found, or should be found, a presentation of 
data sufficiently adequate to enable at least a prelimi- 
nary determination of what is wanted in the way of 
equipment or supplies to perform a certain work. The 
function of the so-called trade catalog is two-fold: it 
enables a manufacturer to present information pertain- 
ing to his products in condensed form to those interested 
and it furnishes the potential buyer with a convenient 
reference regarding the tools used by his industry. 

In the purchasing of equipment and supplies used in 
packaging work the modus operand: is no different than 
in any other sort of industrial buying. ‘here are three 
general methods used by the seller in approaching the 
prospective buyer: personal sales work, which may 
include calls by representatives, local service connections 
and sales correspondence; display advertising—pub- 
lication and direct mail—and catalogs. The seller may 
use one, a combination of two or all three, depending 
on the ‘‘sales resistance’ of the purchaser. The effec- 
tiveness of each method is determined by its thoroughness 
of preparation and presentation. 

In MODERN PACKAGING we have presented interesting 
and timely information relative to practices, trends and 
ideas in the operative and merchandising phases of 
packaging work. Editorial and advertising pages have 
occasioned considerable favorable comment—we admit 
it with due modesty—but this has been possible only 
because of the whole-hearted cooperation that we have 
received from readers and advertisers. MODERN PAckK- 
AGING is dedicated to the service of what we have been 
pleased to call the packaging industry—actually a hori- 
zontal cross-section of thirty different and well-defined 
groups of industries. There are certain problems of 
package merchandising and package production that are 
common to all; many of them have specific problems the 
solution of which are frequently of suggestive value to 
the others. 

It is our steadfast belief that the increasing growth of 
the importance of packaging as an economic factor 
merits an unusually high type of service—a service that 
will enable users of packages to plan intelligently, 
economically and in accordance with best practices. 
With this thought in mind we have designed the Pack- 
AGING CATALOG, announcement of which is made else- 
where in this issue. The PAcKAGING CATALOG will 
be published annually, distributed without charge to 
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subscribers of MODERN PACKAGING and will present in 
compact form usable data and practices in every phase 
of packaging work, together with completely indexed and 
condensed information on machinery, equipment, ser- 
vice and supplies that may be obtained. It offers, we 
believe, a valuable supplementary service to that which 
is now being and will continue to be rendered by 
MODERN PacKAGING. We similarly dedicate the Pack- 
AGING CATALOG to the service of the packaging industry. 


Marking Unit Packages 


MONG the several advantages which the manu- 
facturer of packaged commodities has over those 
who distribute in bulk is the opportunity to display at 
all times his trademark or quality insignia. His package 
is probably the best advertisement which he has for his 
goods—at any rate it is a most forceful reminder to the 
customer of his merchandise and claims attention at the 
point of sale. A primary consideration is, of course, the 
appearance of his package—the design and decoration 
must meet his requirements—and this condition, together 
with the ability of the package to protect the goods it 
contains must be maintained during the existence of the 
package; i. e., the period that intervenes between its 
production and ‘‘consumption.”’ 

There is also the mandatory condition that applies to 
packaged merchandise as stipulated by the Department 
of Agriculture, which states: ‘“The practice has long 
existed in the distributing trade of securing a refund 
for goods that become spoiled, particularly canned foods, 
by returning them to the sources from which they were 
obtained. Frequently this material finds its way back 
into trade channels and is again offered for consumption. 
Spoiled foods are potentially dangerous to the con- 
sumer and should be destroyed immediately on dis- 
covery of their condition. It is considered necessary to 
the protection of the public that hereafter seizure pro- 
ceedings be instituted against interstate shipments of 
decomposed foods, even though such shipments be made 
with the sole intent of securing a refund for spoilage. 
The shipper of such foods will be liable to criminal prose- 
cution.” 

Every responsible manufacturer guarantees his goods, 
and because of this fact a system or methods that will 
give positive knowledge of when the packages were 
made, filled or sold is secondary only to the actual proc- 
ess of manufacture. In order to maintain his repu- 
tation it is necessary that the manufacturer know, in 
case of complaint, whether the goods themselves, their 
manner of packaging or packing, method of distribution 
and other such conditions are to blame or whether the 
fault is due to ignorance or negligence in handling after 
leaving his plant. He will, or should, therefore adopt 
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some method of unit marking for his package which per- 
mits a determination of possible defects. Of the two 
methods generally pursued for the marking of unit pack- 
ages, stamping and perforating, the latter seems to be 
preferred and undoubtedly has economical advantages. 
Such markings are unalterable and impervious to stain, 
moisture and dirt. 


Dressing Packages for Holiday Sale 


HERE are but few lines of merchandise that are 
not susceptible to special packaging treatment that 
will result in stimulated sales during the holiday season 
or on special occasions or events. The public has be- 
come so accustomed to the holiday package that today 
the manufacturer who fails to provide an appropriate 
seasonal decoration for the containers of his merchandise 
places a serious handicap on his distribution and sales. 
There are obtainable any number of appropriately 
decorated boxes which can be used to enclose standard 
containers or a group of packaged articles. The addition 
of ribbons, bands, stickers, special wraps, cards or 
appropriate inserts can often accomplish a great deal in 
obtaining special attention for the package when the 
occasion demands. Furthermore, the use of these 
accessories, supplied at little additional cost, in no way 
affects the standard package. It has been ‘dressed up”’ 
for a special occasion and meets the appeal of the mo- 
ment. The event over, the trimmings are removed and 
the regular container again takes its place among other 
packaged commodities. The holiday season is distinctly 
a*package season, for many commodities, packaged only 
to a limited extent ordinarily, appear then in boxes, 
special wraps or other package forms. 


Color Simplification for Packages 


A recent press release which has its origin in the 
Division of Simplified Practice, Department of 
Commerce, discusses briefly the question of colors in 
commerce. “Is the wide variety of shades, hues, tints 
and colors a repudiation of the principles of ‘simplified 
practice’ and cannot simplification be invoked to curb or 
at least arrest the tendency to apply color to every- 
thing?’ is asked. 

Simplified practice—we quote the definition—means 
the reduction of variety of sizes, dimensions and imma- 
terial differences of everyday commodities as a means 
of eliminating waste, decreasing costs and increasing 
profits and‘ values in production, distribution and con- 
sumption. 

We are quite ready to admit that the application of 
certain colors to automobiles, typewriters, tools and 
other useful commodities is indeed no indication that 
those particular articles will perform their functions 
more economically. Likewise, from the standpoint of 
utility, one color applied to a package may prove as 
effective, in its protective ability, as another. In both 
instances it is true that the color is used as an expression 
of personality and personal taste, so that the question 
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resolves itself into one of aesthetics. As applied to the 
package, however, the aesthetic side assumes greater 
importance than that which normally is the case with 
such commodities as above mentioned. The package 
must depend on color as one of its outstanding elements 
or expressions. So that color, in this case, becomes 
decidedly a material difference. 

It has been demonstrated time and again that changes 
of color in packages, as used in certain groups, have 
“increased profits and values in production, distribution 
and consumption.” As to the effect which such changes, 
applied generally, have had individually on manufac- 
turer, distributer and consumer, we are not prepared to 
state, but the subject is one which offers opportunity 
for further study. As expressed in the paper quoted, 
the situation may be summed up as follows: over-diver- 
sification is wasteful; over-standardization stultifies and 
restricts, whereas simplification, intelligently and moder- 
ately applied, offers a middle ground or happy medium 
between these two extremes. 


We Register a Birthday 


NNIVERSARIES are as a rule matters of small © 


moment to the average successful publication, al- 
though frequently a note of pride is expressed over the 
fact that such and such a journal has been established 
for twenty-five years, fifty years and upward. There 
is, and justifiably so, a feeling of accomplishment; 
the mile stone indicates a record of service. On the 
other hand, there are examples of publications that 
stumble on through the years, adhering to ancient forms 
and lacking the enthusiasm and inspiration that make 
for a readable and interesting paper, that manage some- 
how or other to attain respectable if not affluent old 
age. Their main claim for support is their association 
with the industry they are supposed to aid which ac- 
tually has long since given up hope for any beneficial 
results—they have become in effect charitable institu- 
tions. 

Twelve months ago MopERN PACKAGING made its 
bow. Skepticism we know existed, others patiently 
sighed, ‘‘another trade paper,’’ and still others were 
kind enough to withhold any criticism. If space per- 
mitted, however, nothing would please us better—good 
ethics allowing—than to print the names of those who 
in the early months of our existence gave the encourage- 
ment that made possible the progress of the publication. 
These friends are many and the list of loyal supporters— 
readers and advertisers—is fast growing. 

A small boy once asked his father, ‘‘Is an editor a man 
who puts things in a paper?’ ‘‘No, my son,” replied 
the parent, “‘An editor is a man who keeps things out.” 
With such opinions we are heartily in accord so that we 
have to date avoided certain panegyrics as they per- 
tained to MODERN PacKAGING. But on this occasion 
of our first birthday we cannot refrain from expressing 
with pardonable pride some satisfaction with the job 
that has been done in securing recognition as a service 
to those industries in which packaging is a factor. 
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Boxes for Holiday Trade 


Lithographed Wrappings Offer Extensive Possibilities for Use on Gift Containers—Original and 
Appropriate Patterns and Gay Colors Characterize Seasonal Offerings by Department Stores 


ORE particularly during the 
holiday season one notices 
an extensive use of decorated 

boxes in the packaging of articles 
of wearing apparel and many other 
gift items which are not ordinarily 
placed in such containers. Not only 
does the retailer find that the use of 
attractive boxes of this sort increases 
sales and creates goodwill but it 
also provides a convenient manner of 
supplying the customer with the 
goods purchased. Furthermore the 


Courtesy, Schmidt Litho. Co. 


Appropriate Christmas designs furnish 
the motif for these box coverings 
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recipient of the gift contained in an 
attractive and distinctive box is 
favorably impressed with the ap- 
propriateness of the latter, and this 
impression is of decided advantage 
if the name or trademark of the re- 
tailer appears thereon. In addition 
to these arguments for such types of 
boxes, there is an ever increasing 
number of discriminating customers 
who, in purchasing articles not pri- 
marily intended for gifts, require or 
at least appreciate attractive boxes. 
The appearance of such boxes de- 
pends almost entirely on the outside 
covering, although it goes without 
saying that a more lasting effect can 
be had where the box is firmly con- 
structed from good materials. 


HE accompanying illustrations 
show a number of selected, two- 
piece boxes which have been fur- 
nished to various department stores, 
located in different parts of the 
country, for the Christmas trade. 
These boxes are all of the same size 
and suitable to contain such articles 
as gloves, stockings, handkerchiefs, 
scarfs, etc. Similar boxes may be 
obtained in various sizes to fit the 
requirements of the retailer. In all 
of the boxes shown, lithographed 
wraps are used for the coverings, 
these being of gay color combina- 
tions and striking, appropriate de- 
signs which have met with popular 
fancy. The boxes are unlined but 
tops and bottoms are well matched 
and, assembled, present a most at- 
tractive and distinctive appearance. 
Although the reproductions in black 
and white fail to show the full con- 
trast, these examples indicate wide 
possibilities in the use of such wraps 
as applied to packages which are in- 
tended for holiday or general use. 
A brief summary of designs and 
colors in the illustrations shown is 
as follows: Bullock’s, Los Angeles, 
symmetrical evergreen trees alter- 
nating with red triangles; Three 
Schuster Stores, Milwaukee, holly 


pattern in black, red, gold and white; 
Marshall Field & Co., Chicago, 
modernistic flowers and silver figures 
on white background; J. L. Hudson 
Co., Detroit, green candles sur- 
rounded by concentric rings in gold; 
Kresge’s, Newark, outlined church 
steeples, poinsettias and holly on red 
background; Wyman’s, South Bend, 
reindeer and mannikin figures; Bon 
Marché, Seattle, leaf design in gold, 
black, blue and red; Emery, Bird, 
Thayer Co., Kansas City, holly leaf 
and berry design with gold outline. 


_ Courtesy, Schmidt Litho. Co. 


Department stores in all parts of the country 
nd many uses for such boxes 
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Decorative Paper Trends 


Bright Colors, Modernistic Patterns and More Artistic Effects Characterize 
Coverings Applied to Packages—Examples of 


URING the holiday season, 

more than any other, there is 

an opportunity to perceive a 
greater variety of designs and color 
combinations in decorative papers as 
applied to various types of packages 
either as a part of the boxes or as 
wrappings of various sorts. The rea- 
son for this is that, in the first place, 
these papers are used in greater 
quantities and there is also a demand 
for special lines as well as certain 
standard developments at that time. 
With the idea of presenting a very 
brief synopsis on the subject which 
will include not only a general visuali- 
zation of the various papers offered, 
their application and an expression 
as to certain definite trends in decora- 
tive papers, a number of manufactur- 
ers were consulted. Their opinions, 
together with other pertinent infor- 
mation, have been digested and are 
presented. Due to lack of space in 
this issue, it has been impossible to 
include a mention of all samples of 
papers received although some few 
are reviewed briefly under the head 
of ‘Trade Catalogs.” 

In Christmas papers, while there is 
still a certain demand for the cus- 
tomary holly designs, the trade is 
breaking away from accepted pat- 


Boxes in Various Groups 


terns and is leaning more toward the 
modern type in high colors and un- 
usual design. In other papers, be- 
sides the holiday numbers offered, 
there has developed a decided change 
from delicate-toned embossed papers 


change indicated by industry whether 
they like it or not. 


ODERNISTIC design, when 


used properly is more beautiful 
and has greater selling possibilities 


Courtesy, Keller-Dorian Paper Co., Inc. 


These foreign-made, paper-covered boxes display originality and attractiveness 


to bright modernistic prints such as 
are offered by some of the outstand- 
ing manufacturers. This unques- 
tionably is an age of color, and the 
public is being forced to accept the 


Courtesy, C. R. Whiting Co., Inc. 


Papers used on these boxes are based on waterproof and lacquered coatings and heavy 
variated embossing effects 


than any type of design used in the 
past fifty years. Its technique of 
long sweeping curves, angles and 
straight lines has a more direct 
appeal than the chopped-up poster 
effect of the former designs just 
preceding. So-called modernistic 
design is, however, one of the oldest 
types known, being exhibited in fig- 
ure work by the Paleolithic cavemen 
found in Spain and France. Also, it 
is a close likeness to much of the de- 
sign used by old Greece and Egypt. 
It is probably the first time since then, 
however, that industry has appre- 
ciated the value of adopting for both 
advertising as well as artistic pur- 
poses this highly developed type of 
design work so effectively used by the 
Greeks and Egyptians. 

Through the thousands of years in- 
tervening it appears that civilization 
lost the art, and it has only just now 
been recreated. Although much of 
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this so-called modernistic design is 
ugly and glaringly impossible, beau- 
tiful developments through its proper 
use are nevertheless possible. The 
outcome, undoubtedly, will be a form 
of design using the present modern- 
istic principles but worked out on 
more perfect balance for the sake of 
artistic beauty. 


HE color, however, is bound to 

remain for some time and will be 
a point featured in the production 
of decorative cover papers for some 
time to come. It is highly probable 
that within a year or less, there will 
be another decided change from the 
plain printed surface to the embossed 


Among the newer papers to appear 
this year is a line of novel types based 
on waterproof and lacquered coatings 
and heavy variated embossing effects. 
These papers have opened up many 
new channels in the merchandising 
field where the value of fancy papers 
has not been fully appreciated. In 
window displays and lithographed 
effects certain manufacturers have 
been using more expensive methods 
to get effects that were in some cases 
less attractive than those which can 
be obtained on paper. On gift novel- 
ties and leather goods, the effects 
which can be obtained through the 
use of paper showed that the mer- 
chandising value of this striking ap- 


Courtesy, F. N. Burt Co. 


Well constructed and neatly made, these boxes lend dignity and charm to their contents 


effect. It will, however, have as its 
keynote a bright display of color. 
The embossing will have a tendency to 
relieve the plain printed surface which 
is now in so great a demand. There 
are today indications of this transi- 
tion from the plain, broad surface to 
a more delicately designed work in 
specimens of work coming in from 
Germany and France. America has 
always been from one to two years 
behind Europe in the adoption of 
changes in design, but follows their 
example as regularly as the world 
goes round. This trend, therefore, 
to the more artistic will eventually 
come in America as it has come in 
Europe, probably a year or two years 
hence. 


pearance can only be obtained on cotton 
goods at a considerably higher cost. 


MONG the foreign boxes, a selec- 

tion of which is shown in an 
accompanying illustration, there are 
to be found a number of unusual 
shapes which serve to add to the 
attractiveness of the original papers 
used thereon. At the upper left of 
this group, the jar-shaped box with a 
cone cover makes use of a cover paper 
in a floral design—gold and black 
and pastel blue and black flowers and 
pastel green leaves, all on a brown- 
red background. Around the base 
and top the binding is in gold em- 
bossed paper with a gold lace edging. 
The next is a boudoir box or caddy 
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with eight sloping sides. Here the 
paper is a blue and orchid pink de- 
sign on fuchia, with gold lace deco- 
rating the edges. ‘The box is lined in 
white ribbed paper. The egg-shaped 
bon bon container makes use of a 
floral design paper in shades of 
purple—a lacquered or greyed effect. 
The opening edges are bound in gold 
lace and the inner lining is of a swirl 
design in gold. The poinsettia de- 
sign which surmounts a checked back- 
ground of light blue, yellow and green 
is quite effective in the next box which 
is of irregular shape. The lining is of 
cream-colored, stamped paper and 
the opening edges, as well as those 
at the top and bottom, are in plain 
gold paper. A paper combining blue, 
brown, lavender, gold and white 
squares on a black background is 
particularly effective on the pyramid- 
top box. The base as well as the 
opening edges of this box are bound 
in plain gold paper as well as in gold 
lace. The inner lining of the box is 
of ribbed white paper. The bell- 
shaped box with the gold tassel 
makes use of dark red, imitation 
plush paper which is surmounted 
with a floral design—green edging 
for the black flowers with gold centers 
and gold leaves. This box is unlined 
but the opening and protruding edges 
are gold paper bound. The last 
box shown in this group is a confec- 
tionery box, octagonal in shape and 
with cut-out legs and a hinged cover. 
The cover paper consists of a design 
of metallic green leaves and salmon 
and cerise colored fruit with blue 
stems on a black background. The 
linings of the base and cover are of 
gold stamped paper. 


N the group in which six boxes are 

illustrated, a selection has been 
made of certain types that afford out- 
standing examples of paper covered 
containers suitable to the packaging 
of perfumes or toilet preparations. 
A detailed description of these will 
serve to indicate the range of color 
and design in the papers used for 
coverings as well as linings and edg- 
ings. The rectangular box in the 
upper right-hand corner is designed 
for powder, having an insert open- 
face tray or box bound in glossy 

(Continued on page 60) 





Gift and Utility Cabinets 


Containers of Various Types and Suitable for Personal Belongings, Covered with Decorative 
Papers of Distinctive Design, Have Had Wide Acceptance 


ESPITE all argument, the 
question of which came first, 
the hen or the egg, still re- 


mains debatable. And it is even so 
with the use of decorative papers as 


In this article an attempt has been 
made to select illustrations of certain 
types of containers which, while not 
considered packages in the true 
sense of the word, at the same time 


a OF. 


Courtesy, Lebam Design Papers 


This stocking box (left) is covered with brilliant red and Indian lacquered papers of modern 
design and made from an original wood block. . Design has no definite origin but is con- 


cerned with beauty of line, rhythm and interesting composition. 
It is decorated in orange and Indta-colored hand-blocked paper. 


four compartments. 


The tidy box (right) has 
The 


lining is of black glazed paper 


Courtesy, Danbury Square Box Co. 


Shoe cabinet and stocking tray covered with 
papers in chintz and cretonne patterns 


applied to packages or to certain 
useful adjuncts of the home. In 
either case it is of no great conse- 
quence—the fact remains that in 
both of the latter instances there 
have been and continue to be an 
extensive use of fancy, highly colored 
covering papers which present de- 
signs ranging from simplicity to the 
most bizarre of futuristic patterns. 


Courtesy, Alderman, Fairchild Co. 


A boudoir tray nest which provides 
a dainty way of keeping dresser 
drawers neat and orderly 


Courtesy, Pearson Paper Box Co. 


Combination shoe-hose box lined in anti- 

tarnish black to protect gold and silver slippers. 

Black background paper with large leaves and 
flowers in pastel shades 


are of similar utility value and em- 
body practically all of the charac- 
teristics of a package. Stocking 
trays, waste baskets, cigarette humi- 
dors, vanity boxes, shoe cabinets, 


Courtesy, Pearson Paper Box Co. 


Ten-drawer shoe cabinet covered with floral 
lithographed paper and lacquered 


Courtesy, Alderman, Fairchild Co. 


A round hat box supplied in different papers 
and lined to harmonize 


compartment utility boxes and bou- 
doir accessories—all can be so re- 
garded. 

The use of decorative papers as 
coverings for such articles combines 
the original and attractive with the 
practical, for each represents the solu- 
tion of some definite problem in a 
distinctive manner. 
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Courtesy, Pictorial Paper Package Corp. 


Waste basket covered with highly colored varnish paper. Lined inside with glossy surface 
paper. At right: magazine rack, decorative paper covered 


In construction, these containers 
may be made from wood as well as 
from. various forms of fibre board, 
assembled in a substantial manner 
to insure long wear under constant 
service. Linings, edgings and other 
finishings, usually of decorative pa- 





Courtesy, Danbury Square Bex Co. 
Waste basket covered with futuristic design 
paper over buckram, Lining is in embossed 
gold or silver 


pers, add to the attractiveness. It 
is customary also to apply varnish 
or lacquer to the paper coverings as 
these finishes not only bring out the 
colors and designs of the paper but 
also furnish a protective coating to 
the article so that it may be cleaned 
when necessary. 

The illustrations shown indicate a 
variety of applications for such con- 
tainers, and these are being enlarged 
upon as the possibilities for the uses 
of decorative papers are realized. 
As may be seen, the range varies from 
a tray which can be considered as 
one of the simplest forms of boxes to 
the more elaborate cabinet for bou- 


doir use. In the designs and colors 
of the decorative papers used it is 
possible to obtain almost any com- 
bination that will match given sur- 
roundings. 





Courtesy, Pearson Paper Box Co. 


Twelve-compartment stocking box covered with 
bright floral paper and lined in a dainty, 
boudoir color 


The wide acceptance by the public 
of these colorful and useful containers 
is but another indication of the trend 
toward what may be termed indi- 
vidualism; and at the same time 
fulfil an urge for neatness and conveni- 





Courtesy, Lebam Design Papers 


the growing popularity of packages. 


Decorative Paper Trends 
(Continued from page 58) 


black paper. The cover paper used 
is gold on blue with a black back- 
ground, the design being in irregular 
figures. Next in the top row is a 
perfume box, the paper here used 
being of black background overlaid 
with splotches of blue, white and 
terra cotta. A blue satin band lines 
the outer edge of the bottom while 
the top of the upper part of the box 
is in orange satin. ‘The third box fea- 
tures a fold-over clasp which serves 
to fasten down a hinged top and thus 
conceal the enclosed perfume bottle. 
A heavy embossed imitation leather 
paper of light purpose is used as a 
covering. The lining is satin of an 
orchid shade. A panel on the top 
and the unusualness of shape are out- 
standing features of this box. In 
the lower row, the perfume box at 
the left is covered with a dainty gray 
embossed background paper which 
carries irregular designs in light 
green and gold. The lining is of light 
green satin. The center box is ar- 
ranged to hold acompact and lip-stick. 
The cover paper is of greenish shade in 
imitation leather. Edging at the base 
as well as along the flat edges of the 
box top are of stamped gold paper. 
A floral design in gold and dark rose 
on a black background make up the 
paper used to cover the sides of the 
last box in this group. The top of the 
box is a cerise satin pad with a gold 
tassel attached. 





‘ 


Courtesy, Pictorial Corporation 


The dainty boutonniére box (left) is round with a ribbon handle like a small hat box. 

Paper is green and white bell design. The stocking tray at the right is covered with a fancy 

designed paper, varnished for permanence and to brighten the colors. The inside is lined 
with a smooth surfaced paper that harmonizes with the outside covering 
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ence in the placing of one’s personal 
belongings. It is the same desire 
which has been largely responsible for 
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T IS a pleasure for us to announce at this 

time the merger of the Standard Paper 
Company with the Sutherland Paper Company, both of Kala- 
mazoo, Michigan...The Standard Paper Company has occupied 
a position as one of the largest and most responsible sources of 
folding cartons in the country and we have a big responsibility 
in furthering the high record of performance they have estab- 
lished ...The joining of the two companies will form a vital 
improvement in service for the friends and customers of both... 
The consolidation will be known as the Sutherland Paper 
Company with main offices and mills at Kalamazoo, Michigan... 
The same individuals, with very few exceptions, will continue 
to direct the affairs of the new company ... Twelve acres of floor 
space are now available for the complete process of carton 
manufacture from original boxboard to finished cartons... A 
four and a half million dollar combination of assets and ex- 
perience presents a new source of supply for carton users.. 
Your inquiry is invited when in the market for a new supply of 


‘folding cartons. 


Sutherland 


PAPER COMPAN Y 
Kalamazoo, Michigan 
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Manufacturing Management as 
Applied to Packaging—LX 


Unless Labor Saving Offsets Expense Incurred, Investment Is Unprofitable—Rapid Improve- 
ments in Packaging Machinery Increase Obsolescence of Installed Equipment— 
Consideration of Maintenance, Repairs and Depreciation Essential 


eee appears in Alford’s cod} 

ication of Laws of Manufac> 
. t ; Manage: a math 

ssion whic! e used 

the advysability of if- 


capital in labor saving ma- 
chiiery. It is not always possible to 
supply accurate valves to the + *' 
components in th 
is it necessary to 4 
matical solution. 
values will often giv neous con- 
clusions. Nevertheless the expres- 
sion warrants serious consideration in 
many instances. The most impor- 
tant consideration is, nevertheless, 
one of anticipated net returns. 

While the installation of packaging 
machinery sometimes results in econ- 
omies such as decrease in spoilage, less 
material used ibilities so 
far as inexpen material is con- 
cerned, the major interest lies as a 
rule in the possible labor saving. But 
in the very enthusiasm of reduced 
labor costs we sometimes forget that 
no matter how we figure it, it costs 
money to save money. Or else we 
recognize perhaps, the fact of ex- 
pense connected with a reduction in 
labor costs but do not always measure 
it as completely as should be the case. 
In other words, it is very easy to over- 
estimate the net saving or true econ- 
omy of the investment in labor saving 
equipment. 


T is splendid of course, from one 
standpoint to experience the re- 
placement of operators by machinery. 
It is not so splendid, however, to ex 


perience high maintenance and r 

pir the equipment; to see 
and breakdov 

t on the total output of 


Such conditions 


By FRANK C. CHASE 
E. R. Squibb & Sons 


upset the planning of the work, create 
bad back-order situations and end in 
dire results from sometimes ‘‘too 
much labor saved.” To be sure such 
cases are rare. Yet they may occur 
with any of us if we do not give 
thought to all the possible items of 
cost involved in the saving of labor. 

‘There are several such items that 
cannot be ignored without experi- 
encing, consciously or otherwise, false 
économies.. The first item that 
might be mentioned is that of in- 
terest on invested capital. This 
should be figured at least as high as 
the net profit on capital invested in 
the enterprise, or if this be less than 
the interest on any sound invest- 
ment, the latter should be taken as a 
basis. I mean simply that unless 
the labor saving more than offsets 
the expenses incurred, including a 
good interest on the money used to 
purchase and install the equipment 
an enterprise might better invest its 
profits or surplus in any good stock 
or even in its own. A conservative 
figure might be eight per cent. That 
is, one of the costs to be considered in 
the purchase, installation and oper- 
ation of equipment is eight per cent 
of the invested capital. 


BSOLESCENCE is another ex- 
pense that should not be over- 
looked. Packaging machinery is be- 
coming so rapidly improved that in- 
stallations of today will be hopelessly 
obsolete ten years from now and in a 
good many instances far sooner. 
There is little possibility of for- 
casting obsolescence accurately. One 
can only estimate it from the 
trend in the development of ma- 
chinery in that line, and the obvious 
imperfections in existing machinery. 


Yet one should make a study of the 
trend through a practical investi- 
gation so that a reasonable estimate 
of the period of its up-to-dateness 
can be made. Experience is of course 
a valuable aid in determining this 
factor. Within my own experience 
there has seldom been a packaging 
machine of any kind that I have not 
considered obsolete at the end of five 
or six years. Nor do I mean that 
the machine no longer does the work 
properly but rather new machinery 
can do it so much better and generally 
at a decreased cost. The point that 
should be borne in mind is that if we 
figure into the cost a complete obso- 
lescence at the end of ten years and 
thereby establish a return so that the 
machine will be paid for out of sav- 
ings at the end of such a period, we are 
likely to find ourselves handicapped 
at the end of, let us say, a three-year 
period when a more efficient machine 
appears on the market. By that 
time we have paid, perhaps, for only 
one-third of the cost of the machine 
from labor or material saving. If 
we are put in the more efficient ma- 
chine we must add to the cost of this 
the unpaid balance of the first in 
order to arrive at the possible net 
saving in the last investment. It 
is, therefore, conservatism to question 
the advisability of investing in new 
machinery unless it can pay for itself 
in a short period. Some companies 
establish two years time, some as 
high as five years. If it were advis- 
able to lay down a rule by which to 
be guided in buying labor saving 
equipment, one might say that no ma- 
chine should be purchased unless the 
saving pays the cost of purchase and 
operation in three years. 
It must be remembered, however, 











© H.FORSMAN Co. 
Box Tops bith Vision 


FORSMANS box tops and 
holiday Super urapoers 
will add lo the attractiveness 
of your boxes 
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oend us the empty box 
We do the ees 





Box Tops With Vision 


C.H. FORSMAN CO. 


DESIGNING 
COLOR PRINTING |° 
BRONZING 
EMBOSSING 
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318- 326 West 39th Street 
NEW YORK 








September, 1928 


From cigars to bacon 
or from soup to nuts 


IT makes little difference whether your 
product takes the shape of a bottle, a can, 
or a carton; it is an advantage to place 
it in a display container. 

With a: background of experience of 
more than 30 years in the display and 
folding box business, we can help you 
create a powerful display container; one 
that is simple to set up, that will attract 
attention, and help in selling your product. 


Rochester Folding Box Co. 
Lithographers 


Rochester, New York 


Eastern Sales Office—280 Madison Ave., New York, N.Y. 
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that some machinery has to be pur- 
chased purely from the standpoint 
of doing the work properly. And, 
furthermore, that work poorly done 
may create excessive costs through 
rejections, returns, dissatisfied cus- 
tomers and a disgruntled sales de- 
partment. 


AINTENANCE and deprecia- 

tion institute the third major 
consideration. Here again it is often 
difficult to estimate accurately what 
these costs will amount to. Experi- 
ence with similar machinery or ma- 
chinery purchased from the same 
concern gives some indication. The 
amount of production anticipated 
from the equipment helps to esti- 
mate with reasonable accuracy. If 
one desires to be conservative and 
make certain that he will get the costs 
out of the labor saved, let him esti- 
mate as carefully as possible and then 
multiply by two or three to take care 
of- contingencies. 

Maititenance , is _oftimes. confuséd 
with repairs..Mairiténance has ‘int 
reality nothing to do, with repairs— 
except to prevent them.. That is, 
maintenance: should be: conceived as 
being the expense involved in keeping 
the machinery in good working order, 
postponing the time when the ma- 
chine or its parts will wear to the 
point that breakdowns become inevi- 
table. This item of maintenance can 
be estimated to the extent that a 
decision can be made-to devote a 
certain amount of mechanical atten- 
tion to the machinery, and then in- 
sist that such maintenance be carried 
out. The quality of the material 
and workmanship going into the ma- 
chinery, the character of the design 
and the cate given to its operation 
will determine’ just how long such 
maintenance can prevent repairs and 
just what repairs-will have to be made. 

Repairs should be considered from 
the standpoint of factors in depre- 

. ciation. They ‘are. difficult to. esti- 
mate inte the cost of operation over 
the period during which the machine 
must. pay for itself: Yet this con- 
dition may be taken cate of.conserv- 

_ atively “by not.extending the -period 

so long .as to reasonably anticipate 
much repair provided proper main- 
tenance is provided. 


EPRECIATION becomes chiefly 

an accounting consideration 
depending upon income tax situations, 
possible organization changes, dis- 
continuance of the item packaged 
and other factors which make it 
necessary, perhaps, to consider what 
the machine would bring at the end 
of each year if it had’ to be disposed 
of. The policies concerning the es- 
tablishment of‘ suitable department 
reserves must be borne in mind. In 
other words, the accounting depart- 
ment must lay down some percent- 
age for depreciation which -must 
be figured into the “cost” of saving 
labor.” 

It may be that not too pretty a 
picture has been painted of labor 
saving equipment. Nevertheless one 
can easily experience disappointment 
if these considerations are not brought 
forward before the canines is 
purchased. 


Yet another. angle which should 


brighten the picture is that machinery 
builders . are giving mofe- and more 
attention to. the very fattors which 
efficient management, - recognize. 
There is a gréater teridency diting 
the past few years for builders’ to 
offer for sale equipment that will 


minimize these costs incident to the. 


saving of labor. There will always 
be progress in machinery for we are 
living in a machine agé which will 
develop beyond any -conception 
which we now have. The wise in- 
ventors and manufacturers. will work 


toward maehinery which will. give 


ataxia labor saving and minimum 
“saving costs.”’ 


Commerce Department Aids 
Packaging Practices 


NNOUNCEMENT was. rfe- 
cently made: at . the Depart- 
ment of Commerce that. considera- . 
tién of the general problem 6f how _ 
best to package, handle, and distribute 


food products is soon to engage’ the 
attention of the Department follew- 


ing. resolutions passed at the recent 
convéntion of the Natiorial Associa- 
tion of Retail Grocers held m-New 
Orleans,-La., A national survey 
among retail grocery stores, whole- 
sale grocers, and nfanufacturers will 
be made at an early date’ to ascertain 
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the need ‘for simplification “in ‘ the 
various food and household lines. 

Other interesting lines of work 
being taken up by the Department 
is indicated in the following notes: ., 

The bottlers of carbonated bever- 
ages as well as the bottle manu- 
facturers are seeking some relief from 
the great variety of heights and 
capacities of bottles that are being 
used by the carbonated beverage 
industry and they have asked for the 
assistance of the Division of Simpli- 
fied Practice towards organizing to 
correct this condition. A prelimi- 
nary conference was held at the De- 
partment of Commerce on Aug. 11, 
to discuss this problem and the ap- 
pointment of a simplified practice 
committee to conduct a _ variety 
survey. 

The Committee on Simplified Prac- 
tice, of the International Association 
of Ice Cream Manufacturers, in con- 
junction with representatives of ice 
cream can manufacturing companies 
desire to further the program of can 
simplification.” ““ ©A display of ice 
eream cans now being. manufactured 
will enable the: members of the com- 


- mittee to compare the different types 


and sizes and determine upon sim- 
plified list of sizes. It was recently 
recommended that these sizes be 
submitted at the annual convention 
of the International Association of 
Ice Cream manufacturers at Cleve- 
land, during the week of Oct. 15 for 


‘ consideration and criticism. When 


the standard-sized cans are finally 
adopted by manufacturers, distribu- 
ters and users, it will eliminate the 


-corifusion now existing because of the 


many types and sizes of cans on the 
market.. 


Coupon Enclosures Prohibited 
*. . « im Cuba 


INSERTS must-be attached to the 

oiitside’ of the ‘package «containing 
‘goods that are sold in-Cuba, accord- . 
ing to a decree recently issued by 
the President of Cuba. This de- 
cree, according to Commerce Reports, 
makes unlawful the sale ‘of. package — 
goods which contain any kind’ of 
coupons good for other merchandise’ 
and prohibits the enclosure of pit: 
tutes or articles not direetly pertain- 
ing to’ ‘the. contents ke the Package PF 
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‘Striking New 
MODERNISTIC 
EFFECTS 


Ready Sept. 15 Send for Samples 


100%, Sales Increase Since June, 1928 
Individuality Deserves Popularity 


Cc. R. WHITING CO. 


281-287 New Jersey R. R. Ave. 
Newark, New Jersey 


American Beauty 
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FACTORY AND GENERAL OFFICES 
FRONT AND MAIN STREETS 
BROOKLYN, NEW YORK 


BRANCHES: 


* ‘BALTIMORE, MD. PHILADELPHIA, PA. 


A 
Profitable 
Purchase 


That’s What a Great 
Many Purchasing Agents 
Are Finding In 
Interstate Containers 


Yes, in more ways than one, 
INTERSTATE CONTAINERS 
are a profitable purchase. First 
of all they assure safety in 
shipping. Second, economy in 
cost, and last but not least, 
customer GOOD-WILL. 


INTERSTATE CORRUGATED 
boxes are built to stand rough 
handling and to protect the 
contents ... keeping them in 
perfect condition...just as they 
were originally packed. There 
is no guess-work about it. 
INTERSTATE CORRUGATED 
boxes are designed by skilled 
engineers to fit individual 
requirements. 


You owe it to yourself to ob- 
tain complete details today 
about this super-shipping con- 
tainer which protects the good 
will of your firm and elimin- 
ates damage complaints. 


More and more Purchas- 
ing Agents are turning to 
INTERSTATE every day. That 
is why we were compelled to 
increase our plant 66% to meet 
the steadily increasing national 
demand, 


Now... before you turn this 
page... write us about this 
profitable purchase — 


Safety 
Economy 
Good- Will 


Our engineers are ready 
to design for you an 
INTERSTATE Container that 
will apply to your special 
needs. Your request for par- 
ticulars incurs no obligation. 


INTERSTATE 
CORRUGATED— 
ABUY-WORD 
FOR SAFETY 
IN SHIPPING 
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A New Knit Goods Package 


Colorful Box of Modernistic Design Used in Marketing 
a Convenient Aid to Travelers 


ae wrtt. knitted bag (two of ’em) 
into which shoes and rubbers 
may be slipped before starting on a 
journey, doing away with the old- 
time hunt for newspaper or tissue in 
which to wrap these articles of foot- 
wear. This briefly describes ‘‘Tecs,”’ 
which are produced by the Knit 
Goods Specialty Co. of Chicopee 


The ‘‘Tecs’’ package and contents 


Falls, Mass. Packing footwear in 
grips, traveling bags and trunks has 
long been a decided nuisance. Grimy 
soles would rub against dainty frocks 
or clean shirts and soil them in spite 
of the usual paper wrappings. These 
knitted, glove-like bags enable one 
to slip shoes or rubbers into them in 


a second, and the handy draw- 
string closes the opened end. It is 
one of those simple practical things 
that make people wonder why no one 
had thought of it before. 

The ‘‘Tecs’’ package, as shown in 
the accompanying illustration, fur- 
nishes a good example of the modern- 
istic tendency in boxes, both in color 
and design. As may be seen, an in- 
timation of the utility of the articles 
is givenin the design. This container 
is a well-made, 2-piece set-up box, the 
top being covered with a printed 
paper, the color scheme of which is a 
brick red on a slate blue background 
or an orange and black combination. 
An insert slip of light brown kraft 
paper which calls attention to the 
sizes and colors in which the bags 
may be obtained is included in the 
box. There is also a band of similar 
paper and carrying an appropriate 
verse placed around the bags. Aside 
from the usual sales for personal use, 
“Tecs’’ are being bought for bridge 
prizes and to be used as gifts. 

The package was designed and the 
art work executed by De Rouville 
Advertising who handle the adver- 
tising account of the Knit Goods 
Specialty Co. 





Window Calendars for Retail 
Dealers 


INDOW Advertising Inc., 460 

W. 34th St., New York City, 

has just published a window calendar 

for the use of retail dealers. This 

calendar consists of eight pages and 

cover and furnishes space for a com- 

plete record of all bookings of win- 

dow displays for each week for an 
entire year. 

When a display is booked for his 
window the dealer writes in the name 
of the display in line with the date 
of the week, the name of the installa- 
tion service handling the display 
and the day of the week upon which 
it is to be installed. Whenever a 
manufacturer's salesman books dis- 
plays, he sees to it that the booking 


is entered in the dealer’s window 
calendar so that there can be no 
conflict or mistake about the date. 
A glance at his calendar will tell 
the dealer just what displays he has 
booked ahead and also gives an 
exact record of all displays that have 
been in his windows during the 
year as well as the date of their in- 
stallation. 

A particular appeal is made in 
this calendar to the dealer for his 
cooperation in not permitting any 
display to be removed from his 
windows until it has had at least one 
week’s showing. 

The attention of the dealer is 
called to the advantage of tying up 
with nationally advertised products 
by the following reading matter on 
the inside cover page: ‘The ad- 
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vantage of carrying in your windows 
the displays of nationally advertised 
products, whose names are familiar 
to everyone, are readily apparent. 
The millions of dollars spent in maga- 
zines and newspapers, on billboards 
and by radio, is thereby tied up by 
your store and you reap your part 
of the benefits and profits. Your 
customers are reading this adver- 
tising every day and are being in- 
fluenced by it to buy. Only by 
showing them, through your win- 
dows, that your store is ready to 
supply these advertised articles, can 
you be sure of getting your share of 
the business created by this vast 
advertising expenditure.”’ 


Trade Catalogs 


Decorative Tissues: The Tuttle 
Press Co., Appleton, Wis., issue sam- 
ples of decorative tissues for gift 
wrappings, catalog covers, flyleaves, 
etc. These include the newer designs 
in Christmas papers and in various 
combinations of color, as well as 
futuristic and conventional patterns. 


Decorative Papers: Hampden 
Glazed Paper & Card Co., Holyoke, 
Mass., feature several papers for box 
use and envelope linings in samples 
recently received. Among these are 
several numbers of Bas Relief, a 
creation resplendent with variegated 
colors and metallic lustre woven 
artistically together. Little printing 
is necessary on these as the paper is so 
inviting in itself. 

Lining Papers: Royal Card & 
Paper Co., 210 Eleventh Ave., New 
York City, have supplied 22 new 
sample cards showing 148 new items 
of ‘‘Perfection’’ envelope lining papers 
as indicative of their 1929 line. 
Each design is in harmony with the 
latest vogues and color combi- 
nations. 


Box Covers: District of Columbia 
Paper Mfg. Co., Washington, D. C., 
issue a portfolio which includes 
specimens of box covers and deco- 
rative end sheets. The items shown 
are available in sheets 20 in. X 26 in. 
and 26 in. rolls. Different colors 
are obtainable in the several patterns 


included. 
(Continued on page 74) 
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Hundreds of packages — all bidding for at- 
tention from the dealer’s counter. Cartons, 
cans and bags of every description — in blue, 
yellow, green, red and purple — all seeking 
the eye of the customer. Out of this be- 
wildering array, stands one package, the new 
Royal Cellophane-Face Paper Bag. From 
this package comes the appeal of the product 
itself, which is visible in its natural colors, 
texture and, in some cases, its appetizing ap- 
pearance. The product itself is on display, 
although thoroughly protected from outside 
contamination. This Cellophane face can 
beapplied to either ordinary paper or glassine 
bags. Write for samples. 


THOMAS M ROYAL &% Co 


SEVENTH ST AT GRANGE AVE 
PHILADELPHIA PA 





COFFEE TEA COCOA SUGAR_ RICE 
FLOUR SALT MACARONI CANDY NUTS 
BREAD CAKE COOKIES DOUGHNUTS 





TOBACCO INSECTICIDES FERTILIZERS 
CARBON BLACK PISTON RINGS BALL 
BEARINGS POLISHING CLOTHS 


AND HUNDREDS OF OTHER PRODUCTS 
ARE SOLD IN PAPER BAGS. OUR BAGS 
ARE OUTSIDE EVIDENCE OF INSIDE 
QUALITY. 


QUALITY BAGS BY 


ROYAL 


wpmVUMAS M ROYAL & CO PHILADELPHIA «+ PA 


NEW YORK BOSTON CHICAGO ST. LOUIS MINNEAPOLIS LOS ANGELES 
THIS AND THE PRECEDING COLOR PAGE DESIGNED AND PRINTED BY THOMAS M ROYAL & CO. 
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Only for Sheer Merit is 
AMERICAN 
CLAY COATED 


FOLDING BOX BOARD 


ne Te 
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used in the making of Displays 
and Cartons for these widely 
known products 





yx can be sure that the nation’s largest users of cartons 
and displays would not use American Clay Coated Folding 
Box Board without good economic reasons. Many of them 
depend upon an immense volume of sales, because theirs 
are products that admit of a very small profit per unit of 
retail sale. 


Therefore, they employ the best silent salesmen for the deal- 
ers’ shelves, counters, showcases and windows. The silent 
salesmen with colorful appeal — the attractive display —the 
attractive carton. 


American Clay Coated Folding Box Board plays a big part 
among the silent salesmen—the silent salesmen of the 
leading manufacturers of the country. 


It will pay you to specify American Clay Coated Folding Box 
Board on your next order for displays and cartons. Your 
box maker will gladly give you complete detailed informa- 
‘ton. If he can’t — write us— we will. 
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Hever seies cea AMERICAN COATING MILLS 
FR reotn ELKHART , INDIANA 
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Label Marking Perforators 


ATING, numbering or other- 
wise marking labels, wrappers 
or cartons, premium coupons, etc., is 
a practice well established in pack- 
aging, its many advantages being 


well known. Briefly, the practice 


Automatic electrically driven label marking 
perforator 


provides an automatic record that 
is indicated on each individual pack- 
age. The perforating of many labels 
or wrappers at one operation re- 
duces the cost of marking to an 
insignificant amount, for the per- 
forator, cutting through the paper 
instead of stamping on its surface, 
makes it possible to mark many 
thicknesses at once. The informa- 
ation so placed on the label or wrap- 
per is permanent, cannot be erased 
or altered and is not obliterated 
or blurred by stains or moisture. | It 
is inconspicuous, occupies but little 
space and does not interfere with 
the legibility of the printing on the 
label. Such markings can be applied 
in plain figures or in cypher. 


68 


The accompanying _ illustrations 
show two of the types of perforating 
machines made by the American 
Perforator Co., 617 West Jackson 
Blvd., Chicago, Ill. As shown, one 
of these is electrically operated while 
the other is actuated by a foot petal. 
These machines are made up with 
six wheels, thereby offering per- 
petual dates or any of the many com- 
binations of six figures used by manu- 
facturers in forming their own identi- 
fication or dating systems. Dates or 
numbers are changed instantly, it is 
only necessary to turn the steel die- 
wheels to the figures desired. ‘Two 
complete interchangeable sets of cut- 


ting parts are furnished with each 


machine. 

Specifications of the foot-power 
machine are as follows: Height over 
all, 48 in.; height of table, 36 in.; 
table, 20 in. x 41 in.; floor space, 
15 in. x 18 in.; weight, 168 Ibs.— 
crated, 251 lbs. Specifications of 
the power machine are as follows: 
Height to die, 37 in.; height over all, 
56 in.; table, 15 in. x 42 in.; floor 
space, 15 in. x 15 in.; weight 275 lbs. 
—crated, 325 lbs. It is stated that 


Foot-power label marking perforator 


the electrically driven machines are 
timed to punch automatically from 
40 to 50 times per minute, but this 
speed can be increased or decreased 
as desired. Punching an average of 
15 labels (in plain figures) at once 
results in an output of from 600 to 
750 labels each 60 seconds, and in 
code 1000 per minute, making an 
operating cost less than one-half a 
cent per thousand. 


Eight Chuck Rotary Capper 


HE accompanying illustration 
shows an eight chuck rotary cap- 
per which is supplied with a fully 
automatic hopper feed so that it is 


Eight chuck rotary capper with fully auto- 
matic hopper feed 


merely necessary for the caps to be 
dumped into the hopper. The caps 
are automatically tumbled and fed 
down the slide to the chuck in the 
proper position for picking right 
side up and attaching to the bottles. 
The cap is picked up by vacuum as it 
passes; the chuck then lowers when 
the bottles have been properly cen- 


‘ tered and turns the cap to any de- 


sired degree of ‘tightness, there being 
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KEEPING US OFF THE 
STREETS! 


To enable GaZe to better service their 


accounts, and to increase the production of new 





HILLSIDE, N. J. 


units from our machine building division, 


Gn Ube will operate 16 continuous hours each 


working day, beginning in September. 


Alf 


President 


P.S. More production per foot =less cost per piece. 
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a friction adjustment on each chuck 
so that the tightness can be increased 
or decreased to meet requirements. 
This machine handles continuous 
thread, Duplex and Amerseal, with a 
capacity of from 60 to 120 containers 
per minute. 

The machine illustrated was built 
for the Lucky Tiger Remedy Co., 
Kansas City, Mo., by the U. S&S. 
Bottlers Machinery Co., 4015 North 
Rockwell St., Chicago, Ill., and is 
being used to attach a 18-mm. metal 
cap to an Agst bottle, three sizes. 

When handling wide-mouth jars a 
larger hopper is supplied than that 
illustrated. When connected to 
power units both machines are under 
the control of one lever for starting 
or stopping. The feed and discharge 
are the same as supplied by the com- 
pany for their rotary fillers. 


Rotary Filler and Capper 


HE combination rotary filler and 

capper shown in the accompany- 
ing illustration is in use at the plant of 
the Lucky Tiger Remedy Co., Kansas 
City, Mo., in filling three sizes of 
bottles and capping with one size, 
18-mm. C. T. caps. The speed of 
this machine on Agst 12-o0z. bottles 
is 60 bottles per minute and while it 
is stated that a speed of 120 bottles 
per minute could be attained on 
cork-finish bottles, it is recom- 
mended that: the slower speeds be 
used. Similar units for handling 
wide-mouth jars such as used by the 
pickle industry can also be supplied by 


the manufac- 
turer, the U. S. 
Bottlers Ma- 
chinery Co., 
4015 North 
Rockwell St., 
Chicago, Iil. 
Likewise the 
capper can be 
supplied sepa- 
rately. The 
latter handles 
either Duplex 
continuous 
thread or Am- 
erseal caps. 
The capper 
illustrated can 
be connected 
up to any of 
the rotary fil- 
lers, power-op- 
erated straight 
line vacuum fillers and power-oper- 
ated Acme fillers made by the above 
company. ‘The feed end of the filling 
machine can also be arranged to con- 
nect to Paragon washers or Paragon 
washers and dryers to make a fully 
automatic line-up. A fully auto- 
matic labeling machine on the dis- 
charge end completes the unit. 


Rotary Automatic Corker with 
Hopper Feed 


A rotary automatic corker which 
can be equipped to handle taper 
or straight corks has recently been 
placed on the market by the U. 5S. 
Bottlers Machinery Co., 4015 North 


Combined Ideal rotary filler und Aulus cupper 


Modern Packaging 


Ideal rotary automatic corker with hopper feed 


Rockwell St., Chicago, Ill. If 
equipped to handle both corks, in- 
terchangeable attachments can be 
supplied. ‘The corks are dumped into 
a hopper, shown on top of the 
machine illustrated, and thereafter 
all other operations are automatic. 
This machine can be connected to 
the discharge of any of the automatic 
fillers supplied by the company and 
has a capacity of from 60 to 120 bot- 
tles per minute. 

This is an 18-plunger machine and 
all corks are driven into the bottles 
slowly; in other words, not driving 
them in too rapidly and causing the 
corks to mushroom and spring out. 
The corks can be driven flush with 
the top of the bottles or to any de- 
sired depth. The machine is fully 
automatic in feeding bottles, dis- 
charging bottles and feeding corks, 
and when no bottles are fed to the 
machine it rotates without in any 
way releasing corks or jamming or 
breaking corks in the feed mechanism 
which is said to be absolutely fool- 
proof. 


HARLES D. SCOTT, inventor of 
the “‘Scott’’ automatic net weigh- 

ing machines, is now connected with 
the National Packaging Machinery 
Co. Mr. Scott makes his headquar- 
ters at 1530 W. 17 St., Topeka, Kan. 
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anta Likes to Deliver Attractive Cartons 


HRISTMAS is the season of fancy cartons. 
At no other time does attractiveness mean 
so much—have so great an influence on sales. 


Bright, attractive Christmas cartons will help 
you sell more goods. One of the prin- 

cipal elements in having good cartons 

is the selection of the right kind of box- 

board. 


Use Ridgelo Clay-Coated Box-Board for 
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your Christmas cartons. Notice how smooth the 
ink lays, how bright and snappy the reds and 
greens show up; and most important of all, how 


readily it bends without cracking the coating. 


Ridgelois quality Box-Board. Noexpense 
is spared in materials or manufacture to 
make it the very highest grade and main- 


tain it at that standard. 


LOWE PAPER COMPANY, RIDGEFIELD, N. J. 


Quality Box-Board Manufacturers since 1906 


| for More Attractive Cartons - Use| 
RIDGELO Clay-Coated Boxboard| 





| 
| 


| 


| 





PT"HERE’S a definite reason why 

Ridgelo Clay-Coated Box-Board 
brings up the impressions sharp, clean 
and crisp—it’s the smoothness of both 
coating and back. Look across the face, 
see how silken and satiny it shines. Then 
turn it over, and feel the smoothness 
of the back. You can’t help getting 


good impressions with Ridgelo, or 
getting hair registers exactly. 


Compare! 


HERE is only one way to determine 

which box-board is best for your 
purpose, and that is to compare. Do it! 
We are confident you will find Ridgelo 
at the head of the list for printing surface, 
uniformity and bending qualities. 


LOWE PAPER COMPANY 
RIDGEFIELD, N. J. 
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his Stitcher Is Bottom 
Sealing Shipping Containers 


in less time—at less cost—with less bother 


Such universal acceptance could mean only one 
thing—that the MONITOR Container End Stitcher 
does the job better than any other equipment. 
The list of Monitor users is a veritable ‘‘Blue Book 
of Industry.”’ 


The MONITOR requires but 4 sq. ft. of floor space and 
can be located at any convenient point. Folded car- 
tons are stored alongside of the machine. As quickly 
as they are stitched, they may be sent along to pack- 
ing floor or table. No storage space is required; 
boxes can be stitched to meet requirements. 











The cost of stitching the bottom of cartons is ex- 
ceedingly low, the chief item being wages of operator 
who can stitch up 3000 cartons daily. 


Regardless of what is packed in the cartons, and 
even though the quantity of cartons is relatively 
small, the opportunity for saving exists in propor- 
tion. The larger the number of cartons involved, the 
more are the savings. 


If your firm uses 100 or more cartons per day, we 
invite you to investigate what economies the 
MONITOR Container End Stitcher method can ef- 
fect in your packing room work. 


LATHAM MACHINERY CO. 


Builders of Wire Stitchers for Over 35 Years 
1153 Fulton Street, CHICAGO 


NEW YORK PHILADELPHIA BOSTON 
461—8th Avenue The Bourse 531 Atlantic Avenue 
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A Radical Development in the 
Construction and Assembly 
of Folding Paper Boxes 


To Interstate Folding Box Co., 
Middletown, Ohio, has recently 
introduced a new idea in the construc- 
tion and assembly of folding paper 
boxes which already seems to have 
found use and adaptation in the 


envelope industry. In explaining 


this development the company states 
as follows: 

“The fundamental idea of this de- 
velopment is really an elaboration of 
the principle used by envelope manu- 
facturers in gumming the sealing 
flaps. Simple as the principle may 
have been, its adaptation was no easy 
matter as the application of gum coat- 
ing on the sealing flaps of box blanks 
involved the development of an en- 
tirely mew process. After many 
years of experimentation, the Inter- 
state Folding Box Co. has finally de- 
vised a method for printing glue— 
in any number of places or shapes— 
on sheets of boxboard before these 


Two-piece display container and shipping car- 

ton. Note small tabs on end panels. Coated 

side of the board is always on the side dis- 
played. Made in one piece 


sheets are cut into box blanks. This 
process, revolutionary in the manu- 
facture of paper boxes, is conceded to 
be one of the most important in re- 
cent years. 


“Following this development, 


other problems arose before the | 


adaptation became practical. 


The | 


first of these was to design box blanks | 
in such a way as to secure maximum | 


strength and rigidity from a minimum 
of material, and at the same time to 
reinforce the corners at a small 
additional expense or, if it were pos- 
sible, at no expense at all. 


Display container and shipping carton of the 
easel type. Note easy identification of prod- 
uct in shipping carton 


“Experience has taught that the 
weakest part of boxes has always 
been the corners. This particularly 
has been the case in folding box 
construction because in the scoring or 
creasing of the box blanks the fibres 
are mashed, weakening the board at 
its most vital point—the corners. 

“The solution to this problem 
involved the use of small tabs which 
are left on the end panels, this ma- 
terial being taken from the side 


wall panels where it is unessential. 
When the box is assembled, these 
tabs are glued to the upper corners 
of the side walls, thus resulting in 
double-strength corners without the 
cost of additional material or labor. 
“The next problem was to devise 
the best way of moistening the gum 
coating on the box blanks. The im- 
portant factor here was to secure a 
deposit of moisture rather than water; 
that is, to seal satisfactorily, the 


This machine exerts pressure on three sides 
of box simultaneously in order to seal rein- 
forcing tabs on each side of box. Note alum- 
inum pan with strip of felt for applying 
moisture to glued panels 
gummed surface must not receive too 
little or too much water but rather a 
uniform coating of moderate propor- 
tions. After many tests a simple, 
yet efficient method was developed. 
A small aluminum pan is half filled 


Motor-driven pressure unit showing how box 
is inserted for sealing purposes 

with water. Over a supporting frame 
is placed a strip of felt, the ends of 
which remain submerged so that by 
capillary attraction the entire felt is 
kept moist but not wet. An or- 
dinary paint brush lies on the felt, 
the moisture from the felt keeping 
the brush moist. A single stroke 
of the brush over the gummed sur- 
face of the box blank deposits just 
the proper amount of moisture to 
effect quick adhesion. 

“The third and most important 
problem was to design and build 
pressure device which necessarily had 
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Chicago Plant 


for 
Coffee Cans 
Spice Cans 


100,000 sq. ft. of space 


Cocoa Cans 


Spiral or Convolute 


Cheese Cans 
Battery Cups 


Mailing Tubes 


Labeled or Unlabeled 


Round or Square 


Etc., Etc. 


Tin Ends or Paper Ends 





W. C. RITCHIE and COMPANY 


has purchased 
the plant 
of the 


MILLER FIBRE PRODUCTs Co. 


devoted entirely to cans. 
give service and quality second to none. 


This will be operated for some time to come as the MILLER DIVISION 
of W. C. RITCHIE and COMPANY. 


After alterations, the Chicago plant of W. C. Ritchie and Co. will be 
These enlarged facilities will enable us to 








W. C. RITCHIE AND COMPANY, 831 W. Van Buren St., Chicago 









Perfume Boxes 


Pen Boxes 


Write us and let us have your package problems. 


The Ritchie Creative Dep’t will do the rest. 


100,000 Sq. Feet 


Face Powder Boxes 


Battery Boxes 
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to be safe, small, inexpensive and 
efficient. To be practical from a 
production standpoint, it had to be 
speedy and at the same time simple 


Carton blank for Interstate type cake box 


enough to be quickly and easily 
operated by any inexperienced per- 
son. In addition to these require- 
ments, it had to furnish pressure on 
three sides simultaneously in order 


Interstate cake box assembled Requires but 
10 per cent of time for assembly of lock boxes 


to seal the reinforcing tabs on each 
side of the box. 

“At the beginning foot pressure 
machines were designed but these 
were later discarded in favor of a 
motor driven unit. This is equipped 


Carton blanks complete for two-piece 
shipping box 
with a '/,-hp. motor, and requires a 
space of only 14 in. x 21 in. Ad- 
justment for changing from one size 
to another takes only a few minutes. 
One operator can make over 2500 
complete boxes a day, although it is 


the practice of several firms to place 
a pressure device beside each en- 
velope machine so that boxes can be 
made by the operators of these ma- 
chines. So efficient are the moisten- 
ing and pressure devices that these 
two operations take less time than 
that required for assembling ordinary 
lock boxes. 

“That these problems have been 
solved satisfactorily is evidenced by 
the results obtained. At the present 
time, more than fifteen envelope 
manufacturers, among them some of 
the largest and most prominent 
firms, are using these boxes exclu- 
sively, or are trying them out with 
that end in view. 

“It should not be forgotten that 
this development involves two vitally 
new principles of economic impor- 


Shipping box assembled. Requires but one 
motion in each case 


tance: gum-coated box blanks, and 
double-strength corner reinforcement 
without extra cost. A further im- 
portant consideration is the fact that 
boxes of this construction are dis- 
tinctive in appearance to such an 
extent that they impress one with 
the possibilities of better merchan- 
dising.”’ 


An Automatic Vacuum Oper- 
ated Labeling Machine 


N automatic labeling machine 

which offers extreme flexibility 
in handling a large variety of both 
labels and containers has been de- 
veloped by the Irving Engineering 
Co., Inc., 74 Jewett Ave., Buffalo, 
N. Y. It is stated that this labeler 
not only provides a flexible automatic 
machine but embodies new principles 
that produce a finer class of labeling; 
that is to say, the labels are applied 
in a uniform manner and ‘securely 
sealed, without smearing. 


Modern Packaging 


The Hasselbeck Cheese Co., 
Buffalo, N. Y., have had one of these 
automatic labelers for two years oper- 
ating daily with entire satisfaction. 
Actually, the machine has never re- 
ceived any attention other than re- 
plenishing the label supply, the 
packer being in a position to feed 


Automatic vacuum operated labeling machine 


the labels when required. The ma- 
chine has reduced labeling costs sub- 
stantially and similar results are said 
to have been obtained from all other 
machines in operation. 

Outstanding features which are 
claimed for the Irving automatic, 
vacuum-operated labeling machine 
are as follows: Universal automatic 
operation—adapted for the labeling 
of practically any size or shape glass 
container; simplicity in design, 
affording extreme flexibility and ease 
in making a quick change-over for 
various-sized bottles and jars; vac- 
uum-controlled picker operates en- 
tirely independent of the gluing unit, 
which assures positive uniform ac- 
tion regardless of thickness, size or 
shape of labels. In the Irving sys- 
tem of gluing, the transfer rollers 
apply a fine covering of glue pressed 
into the texture of the label which 
seals rapidly. ‘This method not only 
effects a substantial saving in glue 
costs but leaves the container clean. 
A straight line conveyor is used, the 
containers being carried through 
without the burden of severe pressure, 
so that variations in size do not cause 
loss from breakage. 





(Continued from page 66) 


Glassine Envelopes: United States 
Envelope Co., Springfield, Mass. 
issue a portfolio containing samples 
of glassine envelopes of different sizes 
suitable for a variety of purposes. 
These include plain, stamped and 
embossed designs. 
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We are Specialists in Designing Cartons of 

any mature where Moisture Proofing, 

Grease Proofing or Both are Required. 
Ket Us Solve Your Package Problems. 


MORRIS PAPER MILLS 


\ General Office, 111 West Washington St., Chicago, Ill. 
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A Combination Carrier and Filted 
Display Box =- - Double Strength 


When Closed =- A Glaring Display 


When Open = Its Simplicity Forces 
it to a Preferred Counter Position 


ROSE DISPLAY BOX CO, 


General Offices, 111 West Washington St., Chicago, HL. 


Eastern Office, 1217 Race St., Philadelphia, Pa. 
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‘For the Service of those Industries where 


PACKAGING IS A FACTOR” 


(See Next Page for Complete Details) 
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-~THE PACKAGING CATALOG- 


A Reference Book for Manufacturers 
— of Packaged Products 





Manufacturers of packaged products will welcome the announce- 
ment of the Packaging Catalog, for it means that there is now at their 
disposal in condensed form, a reference book, which will enable them to 
purchase intelligently, materials, equipment and supplies used in their 
production. 


The Packaging Catalog will contain, in addition to the catalog data 
of leading manufacturers catering to the packaging industries, valuable 
reference data. 


There will be a complete directory section, or Buyer’s guide, giving 
the name, under suitable headings, of all manufacturers who have any- 
thing to sell to the field. There will be valuable data on filling, weigh- 
ing, wrapping, cartoning, sealing, shipping; data on all types of packages, 
package decoration, and merchandising and window display. In fact, 
complete and usable data on every phase of packaging. 


The Packaging Catalog will be bound in attractive and serviceable 
leather, gold stamped—a book that will enhance the appearance of any 
bookshelf, or desk. 

HERE IS OUR OFFER—The Packaging Catalog will be sent 
gratis to one executive in each firm that produces packaged products. 


There are no strings attached to this offer. Simply mail the coupon 
shown below. As the edition is limited, first come will be first served. 


ACT NOW! 





—Only 8500 copies available—Mail Coupon Today— 


BRESKIN & CHARLTON PUBLISHING CORP. 
11 PARK PLACE NEW YORK, N. Y. 


| BRESKIN & CHARLTON PUBLISHING CORPORATION 
11 Park Place, New York, N. Y. 


Please send me your Packaging Catalog as soon as it is ready for distribution. It is under- 
stood that there is no cost to me for this, and I am obligated to you in no way whatsoever. 























Fancy papers in bright 

striking colors will 

give your packages an 
irresistible appeal. 





This design in sheets 
size 33, x 46. 
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Write for samples 


ana prices. 





ADDISON LITHOGRAPHING COMPANY 


ROCHESTER, N.Y. 
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The Modern Package Maker knows 
the value of printing from electrotypes 
that are uniformly accurate. Natu- 
rally, good electrotypes cannot be made 
from inferior patterns. 


That is the reason we have a com- 
plete service with an undivided respon- 
sibility. By insisting on perfection in 
every process, we have no difficulty in 
maintaining a harmonious coordination 
of designing, pattern making, engrav- 
ing and electrotyping, which has given 
us a national reputation for— 


PRECISION PACKAGE PRINTING PLATES 


© 


CRESCENT ENGRAVING Co. 
KALAMAZOO-MICHIGAN 
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ABOLISH YOUR TYING eee 


with SAAXMAYER 
BUNDLE TYERS 


Accurate, tying neat firm knots, yet re- 
markably speedy. 

Time and twine savers. 

Automatic, and can be operated success- 
fully by anyone. 

Guaranteed for | year against defective 
material and workmanship. 


TEN DAYS’ FREE TRIAL Raper 
ANYWHERE IN THE U.S. A. (er illustrated 


With 1 model mer 

. oods 

Let us send you a machine for 10 days’ stacked in ho OE eer 
eo ; = 7 i i automatically re- 
free trial, so that you can judge just et tee nS 


how suited it is to your work. a time. 











Write for full information and names of 
other companies in your industry that are 
now successfully using these excellent 
machines. 


The NATIONAL BUNDLE TYER COMPANY 


BLISSFIELD MICHIGAN 

















High Speed Labeling Cuts Costs 


World Labeler in actual certified perform- 
ance afiixed square or diamond shaped labels on 
614, 7,9 and 32 ounce bottles at an average 
rate of 27 per minute, giving a daily production 
of 10,800 bottles in 634 actual working hours. 


The speed of this machine doubled the 
production over hand labeling and reduced costs 
from 81¢ to 73¢ per 1000. 


Complete details of this certified perform- 
ance gladly sent upon request. 


Economic Machinery Company 
Worcester, Massachusetts, U. S. A. 


WORLD LABELER 

















modern tendencies favor 
metal for decoration as 
well as utility... re- 
flecting favorably on our 
metallic papers... for 


instance this beautiful 
mat silver... shining 
silvers and golds... 
both plain and em- 
bossed...imported 
fine and half-fine gold, 
silverand aluminum... 
richly decorated papers 
in every mood and 
manner... for every 
modern packaging need 





Representatives 


WALTER J. WILLOUGHBY Inc. 
72 NEW MONTGOMERY STREET 
SAN FRANCISCO 


THE JOHN LESLIE PAPER CO. 
301 SOUTH FIFTH STREET 
- MINNEAPOLIS 


spel naturally 


11 KING STREET WEST 
TORONTO 2, CANADA 


Og EO SaeeN there is a paper in the 
ee rr ae whiting-patterson line 
to fill any need... any 
desire in the boxmaker’s 
art... ata pricerange of 
from threedollars up ... 
domestic papers of un- 
usual beauty and utility 
and imported creations 
that are never surpassed 
in richness or original 


design ... though often 


unsuccessfully imitated. 


| ig whiting-patterson co. 


incorporated 
320 NORTH 13th STREET, PHILADELPHIA 
265 CANAL STREET, NEW YORK 
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THE BUNN PACKAGE 
TYING MACHINE 


Used in every line of industry 


A double wrap of twine insures tightness. 


The Turntable type, for cross-tie in one 
operation, on boxes. 


Ranges in size from very small packages, 
up to large bundles of set-up boxes, with 
a tight tie insured. 


Rapid, Reliable, Durable, 
Economical in Operation 


One operator does the work of 3 to 5 hand- 
tyers— and does it better, with no waste. 





No experience necessary to operate. 
Write today for full information. 

















Manufactured, Sold and Guaranteed by the Inventors 


B. H. Bunn Co. 


7329-31 Vincennes Ave. Cuic\: 

















RAN DO 


BOX and \. 





j urers of 
DING BOXES 
DISPLAY CONTAINERS 
\ LABELS aa@WRAPPERS 
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All Up-to-the-Minute 
Labeling Rooms 


Use This Outfit 


The Burt Labeling ana Casing Machines 


Send goods to the shipping room faster 
than is otherwise possible and reduce the 
payroll because less help is needed to do 
more work. 

Yet the goods receive a ‘finishing touch’ 
that greatly improves their appearance. 
First, the Labeler puts the labels on tight 
and neat. 

Then the Caser prevents finger marks and 
the slipping open of freshly pasted labels 


which frequently happens when none too 
careful and dirty fingers are utilized to case 


by hand. 


You can’t begin to appreciate the advan- 
tages of ‘Machine Labeling and Casing’ 
which hundreds of plants are obtaining. 
The facts are worthwhile and yours for the 
asking. Simply state size and style of round 
cans used. 


BURT MACHINE COMPANY 


Main Office and Plant, BALTIMORE, MD. 











a 








WEIGHS and PRINTS 


the weight for reeord—A UTOMATICALLY 


This device, the “Weightoprint,” will give you automatically a printed 
record of the weight of any part or container as it passes over the scale on 
aconveyor. It prints the weight on tape, stickers, boxes, labels, tickets 


—in single or duplicate. 


Eliminates Possibility of Errors 
All possibility of errors is eliminated, for the ““Weightoprint”’ is 


automatic. 


There is no guesswork, no careless readings, no 


forgetting. You get your report of the weight of each part or lot 
in individual weights with sub-totals, and grand totals. The 


record is indisputable. 


The “Weightoprint” comes in capacities of from three 
grains to one hundred tons. Can be installed on any 
conveying system. 


Send for Details 


Write us today for particulars of this weighing device. 
See what a remarkable time-saver it is. Stop your 
weighing losses. Eliminate errors. The “Weighto- 
print” will do it. Get complete information now. 
No obligations. 


MERRICK SCALE MFG. CO. 


182 Autumn St. Passaic, New Jersey 
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How Much Do Your af 
Partitions Cost @ 


Here’s a machine (Vailco No. 3) that cuts from the roll and assembles partitions 
ready for insertion into your boxes. 

All sizes of partitions completely locked—will not fall apart. 

One man operation. 

Speedy, efficient and economical. 

You can reduce the cost of your partitions by its use. 

Full particulars on request. 


SELF-LOCKING MACHINE Co. 


569-589 E. Illinois St. Chicago, Ill. 
Cable Address: SELF-LOCK, CHICAGO 




















Pat. Applied . —> AN ELEVATING DISPLAY CARTON 


recently developed by 


The 
RICHARDSON 
COMPANY 


The following distinctive features account for 
its popularity: 


Ease of assembly for packing—made in 
one piece. 


Simplicity of elevation for display by 
merchant. 

The display lid is held in a firm, upright 
position, will not flop or sag. 

Economical construction. 


Adaptable to almost any size or product. 


Samples Gladly Furnished 
in Your Size 


By courtesy of American Cigar Co. 


THE RICHARDSON COMPANY 


Lockland, Cincinnati, O. 
MAKERS OF FOLDING CARTONS 


Adhesive Specialists 


If you have any unusually difficult problems in connection with labeling or sealing, 
consult our specialists. They will recommend the best adhesive for the purpose, or 
compound one especially suited to your needs. 

Types and grades suited to all operations—for tin, glass, fibre-board, etc. Ask for de- 
tails, prices, and samples. 


The F. G. Findley Co. 


Adhesive Manufacturers Milwaukee, Wis. 


TOM 


) 


NUVTUTITTITATITNT TOUCH 
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Containers 
that are | 
STRONG 
and 





ROBERT GAYLORD. INC. 


GENERAL OFFICES Samt Lours 


LABELS 
AND CARTONS 


WILL HELP SELL YOUR PRODUCT 


: let us be your Package Counsellors & 


ABOUT BRAND NAMES 


It is unsafe to adopt a new brand name without first making a 








thorough investigation to ascertain whether the name is already in 
use. Consult our Trade Mark Bureau. The service is free. 


@ The United States Printing & Lithograph Co. ; 


CINCINNATI BROOKLYN BALTIMORE 
110 Beech St. 101 N. 3rd St. 28 Covington 
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Are You Satisfied with Your Plant Production? 


If you are not, why not get together ? 

This is the dull season; let’s get ready for fall. We have been doing engineering work for 
twenty-five years. We have helped hundreds of concerns to cut their costs. We have never 
made any charge for our services—even though you don’t buy a machine. 

You cannot confer with better posted, more sincere, or less prejudiced engineers than ours. 
We will be glad to talk it over with you. 


C. S.du Mont, Windsor House, Victoria St., London,England. M.C. Finn, 10 High St., Room 322, Boston, Mass. 


A. J. Sterling, 225 Broadway, Room 1209, New York, N. Y. T. C. Kelly, 222 West Adams St., Room 1044, 


E. E. Finch and R. H. Dhonau, Cincinnati, Ohio. Chicago, III. 
Leon & Bonasegna, Calle Lavalle 1521, Buenos Aires, P. Jorgensen, 604 Mission St., San Francisco, Calif. 
Argentine. S. Kiefer, Worms, a/Rh., Germany. 


Get in touch with these men, or with us direct. 





Perhaps it is a conveyor you need. 


We have many types and sizes so 
that we can give you just the right 
kind for your requirements. We 
plan and install complete equip- 
ments for the handling of all 
kinds of liquid and semi-liquid 
products. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 


NOW! 


THE HARMON SEALER 


Particularly designed for the users of corrugated 
and fibre shipping containers, with a capacity 
up to 1500 containers per day. 











Bottom Sealer in Operation 


Very rigid and simple in construction, nothing mechani- 
cal to get out of order, any boy or girl can operate. 
These machines can be built in combinations with one 
or more bottom sealing units, and with one or more top 
sealing units as desired. 


WRITE FOR PRICES, 
TERMS, ETC., TODAY 


THE HARMON SEALER 


628-30 Jackson Blvd. Chicago, III. 


Top Sealer in Operation 
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DRY OR LIQUID P ASTES 
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LABELING 
SEALING 
WRAPPING 


EEE 


WESTERN PASTE & GUM Co. 


Manufacturers of 
DEXTRINES and ADHESIVES 


CHICAGO JERSEY CITY 
2710 South Throop St. 402 Claremont Ave. 
































The 


pITOR, 

pw HOTE UY Vy 
— | the galvanized stapling wire 

ry Stitch your fibre boxes with SILVERSTITCH—if 


you want maximum service from your stitching ma- 
chine—less stops—minimum wear on your stitchers. 
SILVERSTITCH is manufactured by an entirely new 
and exclusive process which permits greater accuracy in 
temper, width, and thickness than has heretofore been 
possible in stapling wire. 

Wound in five and ten pound continuous length coils. 
The ten pound coil is being widely used because it re- 
duces time spent in changing coils and threading the 


The Newest in Cleveland, Ohio | machine 507%. 


The galvanized finish marks another improvement. It 
will resist rust much longer than the ordinary copper 


You will enjoy your stay onndie Haniel: 


at the Auditorium Hotel. To prove that SILVERSTITCH is a better stapling wire 
we will send you a free sample coil. Write for it today. 


300 Comfortable Rooms ACME STEEL COMPANY 
$2.50, $3.00 and $4.00 General Offices: 2840 Archer Ave., Chicago 


Brooklyn Boston Atlanta San Francisco Montreal 


In the heart of Cleveland’s theater 
and business districts and 
overlooking Lake Erie. 














W. H. B YRON, Manager Three thicknesses: jj Wound in 5 and 10 


East 6th and St. Clair Ave. 017, 020, 023. SS HJ pound esthe. 
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IBRE CANS 


of Every Description 


Here is one place where you can get a quality 
product, plus real service, at the same cost 
you would expend on a mediocre product. 


We manufacture fibre cans—square, round, 
oblong, with tin tops and bottoms and also 
complete with labels. 


Leaders in industry use our cans exclusively. 
May we quote you on your requirements? 


Ask for samples and prices 


R. C. CAN CO. 


121 CHAMBERS ST. ST. LOUIS, MO. 











FOR SALE 


Complete packaging equipment 
(Pneumatic Scale Corporation), 
consisting of Carton Feeder, 
Bottom Sealer, Double Weigher, 
Top Sealer, Dryer, Hopper, 
2 HP. A.C. motor, pulleys and 
shafting. All in perfect condi- 
tion. Also Hoepner Envelope 
filling and sealing machine. 


Box 121 


CARE MODERN PACKAGING 
11 Park Place 
New York, N. Y. 


TIN FOIL 


FOR BEAUTY and UTILITY 


Cheese 
Butter 
Ice Cream 


Tea 


beautiZul 


protects 


Chewing 
ij Gum 
=>, 


—s 
= | i] IIH) i 
gl. Nt pa 
CCF BS Noe j yea IT Cigars 
; BE Cigarettes 
, r1Z Beverages 


Friction 
Tape 








Midland Metal Co. 


1249-1289 SO. CAMPBELL AVE. 
CHICAGO, ILL. 






























































AUTOMATIC 
LABELERS 


SINGLE and DOUBLE 
for Oval, Round or Square 
Bottles, Cartons 
or Cans 


SINGLE LABELERS 


Apply spot labels and 
labels on three _ sides. 


DOUBLE LABELERS 


Apply front and back 
labels simultaneously and 
two labels on four sides 
of containers. 
EEKS LABELERS are essential for 
straight line production. They sup- 
ply the missing link in Filling—Screw 
Capping; Labeling — Cartoning Opera- 
tions. One WEEKS Unit will replace 
two to five semi-automatic hand-fed 
labelers. 
UNEQUALED for accurate registration 
and clean application of labels. 
SPEED—40-120 CONTAINERS 
per minute 
InspECTION AFTER LABELING 
UNNECESSARY 


McDonald Eng. 
Corporation 


220 Varet St. Brooklyn, N. Y. 


London: Windsor House, Victoria St., S. W. 1 
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Packaging the many kinds of 
SUNSHINE Biscuits and 
Crackers at the huge plants of 
the Loose-Wiles Biscuit Com- 
pany is no small problem. 


Millions of Caddies and Shells 


are required for this tremendous 











ieee tat 
unshine 


job, and they must come through eed 4 reaham 


on an uninterrupted schedule. 








The fact that the Consolidated 
Paper Company has been 
selected as a steady source of 
supply for this material is a fine 
tribute to the quality of Consol- 
idated’s service and products. 


CONSOLIDATED PAPER COMPANY 
Paper Mills—Box Factories—General Offices 


MONROE, MICHIGAN 


Branch Plants: Glenfield, Pa.—River Rouge, Mich.—Aurora, Ill. 
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PACKAGES THAT SAY 


ST OP-LOOK-BUY 


T IS a recognized prin- 

ciple in merchandising 

that the container which 
catches the eye helps sell 
its contents. And it is the 
color, design and _ shape 
which contribute to the ar- 
resting characteristic of the 
container. This is particu- 
larly true of quality pro- 
ducts such as_ perfumes, 
toilet articles, drugs, novel- 
ties, etc. 
The modern buying public 
judge package contents by 
appearance. Therefore your 
containers must transmit 
the impression of quality; 
they must make people 
stop, look and then create 
the urge to buy. 








E. N. ROWELL CO., Inc. 
BATAVIA, N. Y. 
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EADING manufacturers 
L everywhere come to 

Rowell for boxes of 
appropriate quality, har- 
monious design and _ sales 
inviting character. They 
realize the importance of 
merchandising t heir pro- 
ducts in attractive and dis- 
tinctive containers. 


For years Rowell has helped 
manufacturers to increase 
their sales with containers 
that attract the customers’ 


eye and dollar. This rich 
experience plus the tech- 
nique of fine box making is 
at your disposal. It involves 
neither cost nor obligation 
for you to get in touch with 
us for ‘‘new ideas.” 


ROWELL PAPER BOXES - 

















